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With extensive petroleum refining, distribution
and marketing infrastructure and state-of-the-
art R&D facilities, Indian Oil Corporation Limited
(“IndianQil” or “the Company”) is one of the India’s
largest commercial enterprises. As a responsible
corporate citizen, IndianQil has been publishing its
Sustainability Report since 2005-06 to share the
highlights of its social, economic and environmental
performance with its stakeholders.

In continuation of its efforts in promoting
transparency and inclusivity, the Company is
publishing its third Integrated Annual Report for the
year 2019-20. With the addition of the Integrated
Reporting Framework, IndianQil aims at providing
comprehensive, inclusive and integrated information
pertaining to value creation by the organisation for
each stakeholder group.

This report is IndianOil’s effort towards providing
insights to its internal and external stakeholders
about the Company’s internal and external
environment, opportunities, risks, material issues
& mitigation plans, strategies and roadmap for the
future that is aimed at contributing to the sustainable
development of the nation.

This report has adopted the International Integrated
Reporting Council (IIRC) framework for disclosing its
performance and showcasing value creation for each
stakeholder group.

This report covers the Company’s operations in the
areas of refineries, pipelines, marketing, research
& development, petrochemicals, natural gas,
exploration and production & alternative energy.

For the financial and statutory information disclosed,
the reporting period is April 1,2019 to March 31, 2020.
To provide a holistic perspective to the stakeholders,
this report carries comparison of the last three to five
years’ trends for select items.

A\
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FROM THE CHAIRMAN'’S DESK

Dear IndianQil Shareholders,

It gives me immense pleasure to greet you all as Chairman
of the large and vibrant IndianQil family.

| consider it my privilege to present to you the Integrated
Annual Report 2019-20 of the Company, spotlighting its
performance and vision, to steer forward as an able partner
of India’s growth story.

You would be happy to note that we continue to adopt
the International Integrated Reporting Council’s (IIRC)
format to communicate about the value that your Company
creates for its stakeholders, and the communities that it
operates in, through the description under six capitals-
Financial, Manufactured, Human, Intellectual, Social and
Relationship and Natural capital.

| am glad to state that this corporate report brings to you
a combined and unified account of our efficiency and
productivity, in resourceful allocation and utilisation of
various capitals, with a focus not only on value creation and
commercial contribution but also towards social cause so
as to emerge as a financially stable international energy
major.

IndianOil- A National Trust for Energy Security

The Maharatna badge earned by IndianQil from the Govt. of
India is an honour and credit that we are passionate about.
The prestigious status of a ‘Maharatna’ has empowered
us to chart bold and innovative strategies for the energy
resilience of the nation. Be it the ambitious introduction
of BS VI fuels, or alternate energy solutions, or enriching
the energy needs of India’s hinterland with availability of
fuels, or maintaining energy supplies through national
emergencies and calamities, IndianQil has shouldered its
responsibility as a responsible leading energy major of the
country with expertise and aplomb.

The birth of IndianOil sowed the seeds of its energy
missionary role: we were founded on the principles of

™~

Traversing across diffucult terrains, IndianQil leaves no stone unturned in touching
lives of a billion Indians.

Shri S. M. Vaidya

a national trust for economic and energy prosperity.
Rendering overriding prominence to the energy needs of
the country ahead of business considerations remains an
intrinsic part of the Company’s DNA. Adorning the role of
a frontline warrior in India’s energy security has charted
out a purpose for the Company which is unparalleled and
unequalled by any other. This energy missionary role would
be our guiding tenet as the global economy witnesses
transformative times.

Aligning with the ‘New Normal’

The COVID-19 pandemic has by far been the most
unprecedented disruptive event in recent times. The
resultant socio-economic crisis has had multifarious
complexities in the conduct of business or governance.
However, | have no doubt that the Nation and the world
will recoup with greater growth, rapid prosperity and
better quality of development post the Corona crisis.

Our frontline teams of retail, aviation and LPG officers rose
to the call of the Nation for ensuring seamless business
continuity with provision of essential fuels and providing
support to the first responders and the communities. Team
IndianOil’'s commitment and resilience shined as abundant
testimony to our core values of Care, Innovation, Passion
and Trust.

| am glad to state that we received appreciation for our
steadfast and determined approach in ensuring timely
supply of petroleum products even to the remotest corners
of the country.

The dexterity with which IndianOil teams across all
verticals, aligned themselves to the ‘new normal’ is an
evidence of IndianQil’s tenacity to face challenging times-
‘Leaders are no strangers to challenges’

We swiftly put in place a comprehensive strategy aided
by a strong digital framework, to maintain business
continuity while also ensuring the health and safety of all
our stakeholders, including employees, channel partners,
their subordinate staff and large number of contract
workers.

From the Chairman’s Desk

From the
Chairman’s Desk
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Work from home, virtual meetings, unprecedented
business decisions to suit the extraordinary times became
a New Normal. The Company contributed X 225 crore to
PM CARES fund and all the employees of the Company
contributed two days’ salary amounting to X 24 crore
towards COVID-19 relief fund. All operating locations i.e.
refineries, pipelines, terminals, depots, bottling plants,
lube blending plants etc. remained operational during the
lockdown. Nearly 60% of employees continued to work
from regular work places and rest from remote / home.

While the lower demand of petroleum products impacted
refineries throughput, the Company took quick steps to
increase LPG production by optimising refinery operations
to meet the sharp rise in demand caused by lockdown as
well as supply of free LPG for 3 months to PMUY customers
under Pradhan Mantri Garib Kalyan Yojana (PMGKY).

Despite the lockdown, about 25 lakhs cylinders were
delivered to the doorsteps of customers every day, with the
Company’s LPG bottling plants and the field force toiling
together as a team

IndianOil commissioned 524 new LPG distributorships taking their total number to
12,450 during FY 2019-20.

/7

COVID 19 COVER: Medical insurance cover for COVID-19
was provided to about 3,23,000 frontline personnel,
including retail outlet customer attendants, LPG
delivery boys, POL tank-truck crew, DGR guards on
pipeline patrol duty, Mobile Manufacturing Unit (MMU)
operators and crew of Explosives group etc. In order to

extend a helping hand to the family of contract workers
and workforce of business partners, who are exposed
to the risk of contracting COVID-19, the Company has
ensured an ex-gratia assistance of X 5 lakhs to the
family of any such worker, who expires due to COVID-19.

4 From the Chairman’s Desk

Industry Scenario and Change in Business Paradigms

With a population of 1.4 billion and one of the world’s
fastest-growing major economies, India will be vital for
the future of the global energy markets. The Government
of India has made impressive progress in recent years in
increasing citizens’ access to electricity and clean cooking.
It has also successfully implemented a range of energy
market reforms. IndianQil has fittingly partnered every
visionary energy program of the Nation towards energy
security, accessibility, sustainability and affordability.

With around 249.9 million metric tonnes (MMT) refining
capacity, India is the second largest refiner in Asia. India’s
energy demand is expected to double to 1,516 Mtoe by
2035. Moreover, country’s share in global primary energy
consumption is projected to increase two-folds by 2035
making it the World’s third largest energy consumer.
IndianOil is seized of the opportunities in marketing of
fossil fuels and the promise held by alternate energy
ventures.

India’s consumption of petroleum products grew to
213.69 MMT during FY20 from 213.22 MMT in FY19.
India retained its spot as the third largest consumer of
oil in the world. Nevertheless the COVID pandemic has
tested the marketing tenets of companies worldwide.
POL consumption registered a decline during March’'20.
Experts opine that overall POL consumption may take 1.5
to 2 years’ time to reach its pre-COVID level.

COVID related consumer behavioural changes will
continue to have an impact on both the quantum and mix
of petroleum demand until the crisis erodes out . It may
grow to be a threat multiplier as its economic effects would
be far reaching for extended periods. Emerging socio-
economic measures and resultant market responses are
bound to have an impact on consumer behaviour.

IndianOil continued to keep India on the move even during complete lockdown across
the nation.

The Company sold 7854 MMT of petroleum
products in the year 2019-20; its refineries clocked
a throughput of 69.42 MMT, which is more than
the plated capacity, and 2.8 MMT of naphtha was
processed by Panipat Naphtha Cracker; and the
Company’s pan-India pipelines network registered a
throughput of 85.35 MMT of crude oil and petroleum
products.

The total gas sale in 2019-20 was approx. 4.72 MMT
as against 3.96 MMT in 2018-19, a growth of 19%
year-on-year. Petrochemicals sales in 2019-20 was
2.08 MMT as compared to 2.42 MMT in 2018-19 due

to closure of PTA plant at Panipat for six months. The
share of production from its eight producing E&P
assets in 2019-20 was 4.252 TMToe.

IndianQil incurred a capital expenditure of over X
29,000 crore during the year 2019-20, which is about
113% of the overall capex target.

The Board of the Company has approved an
investment proposal of X 8,410 crore for CGD projects
in nine Geographical Areas (GAs) awarded to the
Company by PNGRB as part of the 10th round. With
this, the Company'’s total capex in CGD business will
be X 13,873 crore in 17 GAs over the next eight years.

IndianOQil refineries achieved a throughput of 69.42 MMT during FY 2019-20.
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As regards the product mix, while, preference for personal
vehicles will push gasoline demand, on the other hand,
work from home and limited discretionary travel will act as
a limiting force for various industries and their products.

IndianOil-Fuelling Lives. Energising Nation

The financial year 2019-20 has been a watershed year
for IndianQil in many ways. From the Year of Solutions in
2019, we moved on to the Year of Digitalisation in 2020,
signifying the Company’s relentless pursuit of excellence
in customer-driven operations -a legacy since inception.

Matching the pace of energy demand in the country,
IndianOil posted yet another robust year of performance
in 2019-20, retaining its numero uno position in the
downstream petroleum sector and strengthening its new
verticals of Gas, Petrochemicals and E&P. The Corporation
continued with its legacy of putting the nation first as it
expanded its business verticals by integrating alternative
and renewable sources in its energy value chain in a big
way.

Appropriating the call of the times towards technology
and digitalisation the Company’s eco-system is being
transformed through a consultative and collaborative
approach that facilitates digital solutions to every business
unit. Artificial Intelligence, Internet of Things, Big Data and
other industry aspects are being integrated together with
innovative process technologies, to provide efficient, clean
and green energy solutions for all customer segments and
businesses to ensure nation’s economic and energy growth.

From the Chairman’s Desk 5
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IndianQil Aviation fuelled the defence aircraft working tirelessly during pandemic COVID-19.
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IndianOil maintained its leadership in aviation
fuelling during the year with a market share of
63.8% among PSUs and 60.5% in the industry. It
registered a growth of 0.6% despite Industry’s de-
growth of 0.4%. This was achieved despite closure
of Jet Airways with whom IndianQil had almost 85%
business share and COVID-19 outbreak severely
affecting airlines operations in March, 2020.

With the commissioning of four new AFSs at
Naharlagun, Pantnagar, Ludhiana and Agatti,
IndianOil is currently operating 119 AFSs in the
country.

Uninterrupted fuel supply was ensured for Indian
Air force relief teams during natural calamities,
including Cyclone Fani in Odisha and Cyclone Vayu
in Gujarat.

IndianOil takes pride in meeting 90% ATF
requirements of the Indian Air Force. The Indian Air
Force has also reposed it confidence in IndianQil by
renewing the supply contract for another two years,
till March 31, 2022.

Growth drivers of IndianQil’s 2019-20 journey

The Company’s biggest success in 2019-20 was
undoubtedly the seamless pan-India transition from BS-
IV grade fuels directly to BS-VI fuels across its refinery-
pipelines-marketing network by March 16, 2020, a full
fortnight ahead of the target date of April 1, 2020. IOCians
led the country’s oil sector with unwavering focus and
coordinated thrust by implementing a X 17,000 crore mega
BS-VI upgradation programme across all its refineries,
which cascaded into an inter and intra-divisional team
spirit.

With this, IndianOil became the first oil PSU to be fully BS-
VI compliant right from the refineries to the pump nozzles
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of its 28,059 fuel stations across the country. IndianOil also
started supply of BS-VI compliant lubricants to major auto-
OEMs like Tata Motors, VECV, Mahindra, Maruti, Hyundai
Motors, KIA Motors, etc.

Another achievement of the year was IndianOil becoming
the first Company in India to offer IMO-compliant marine
fuel (0.5% Sulphur) and lubricants from January 1, 2020.
This international grade compliance ensured an uptick in
the sale of this product. The company’s R&D, Refineries
and Marketing worked closely to effect this result.

IndianOil led the oil marketing companies in achieving the
target of release of 8 crore LPG connections under Pradhan
Mantri Ujjwala Yojana (PMUY) by September 2019, seven
months ahead of the timeline. The Company accounted for
3.75 crore of the 8 crore new LPG connections given to
women from below poverty line households.

//

The target of 8 crore connections under the PMUY
was achieved seven months ahead of target in
Sept/19. IndianOil played a pivotal role in the
implementation of the scheme by releasing more
than 3.75 crore connections.

LPG sales reached an all-time high of 12.3 million
tonnes, a YoY growth of 6.6%. Indane is now selling
about 27 lakh cylinders every day.

Marketing of differentiated LPG (nano-additised
LPG) for commercial applications was launched
in Pune and is now being marketed in Belgaum,
Hyderabad, Ajmer, Nabha, Ujjain, Erode, Vijayawada
and New Delhi.

With penetration of domestic LPG exceeding 97%,
the focus has shifted to industrial/commercial LPG.
For the first time, sale of packed commercial LPG
has cumulatively exceeded 1 MMT in a year.

L

N

-

Hon'ble Prime Minister of India, Shri Narendra Modi handing over the 8th crore PMUY
connection to Ms. Ayesha Shaikh.

As part of the SATAT scheme (Sustainable Alternative
Towards Affordable Transportation) IndianOil commenced
sale of Compressed Bio-Gas (CBG) with the brand name
‘IndiGreen’ from its fuel stations at Pune and Kolhapur in
September, 2019. The CBG produced by local entrepreneurs
from biomass and bio-waste is being supplied to the fuel
stations through cascades of multiple cylinders, as done
with CNG.

India’s first transnational Motihari-Amlekhganj products
pipeline to Nepal, laid by IndianQil, was commissioned
in July 2019, eight months ahead of schedule. While
the Company’s pipelines network grew by over 400 km
during the year to span more than 14,600 km in length,
the Pipelines teams achieved an unprecedented feat of
lowering 114.59 km of mainline pipelines in a single day
across various projects in the country on February 22,
2020. This is against an average achievement of 25 to 30
km per day.

IndianQil launched a special winter-grade BS-VI diesel
for supply through the fuel stations in the high-altitude
regions of the Himalayas in November, 2019. The new grade
will eliminate the problem of diesel freezing in vehicles
when winter temperatures drop to as low as-30° C in high-
altitude sectors like Ladakh, Kargil, Kaza and Keylong.
With a pour-point of -33° C, the winter-grade diesel will not
lose its fluidity function even in extreme winter conditions,
thus reducing the hardships faced by the local people in
transportation and mobility.

Union Home Minister, Shri Amit Shah launching IndianOil Winter Grade Diesel in the
presence of Union Minister of Petroleum & Natural Gas and Steel, Shri Dharmendra
Pradhan and senior IndianQil executives.

IndianOil has put in place an improved procedure for
procurement of crude oil through the trading desk
mechanism (i-TRADE), and procured the first such cargo
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in March, 2019. The new mechanism provides significant
flexibility to the process to take advantage of opportunities
in the market and to negotiate with the counter-parties to
achieve the best price for a cargo.

The first ever overseas agreement to licence IndianOil’s
INDMAX technology was concluded when the process
licensor Lummus Technology Inc, USA, signed the
agreement with Serbia’'s Naftna Industrija Srbije
(NIS). IndMax FCC technology will be used in the FCC
modernisation project of NIS’s refinery at Pancevo for
enhanced production of valuable olefins and higher-octane
naphtha. This breakthrough has opened up new vistas for
expanding the global footprint of AtmaNirbhar- ‘Make in
India’ products.

IndianOil R&D developed 133 lubricant formulations during the year.

Import of bulk LPG by road from Bangladesh into
Northeast India was jointly inaugurated by the Hon'ble
Prime Ministers of India and Bangladesh on October
5, 2019. Trial supply of 108 tonnes of bulk LPG from
Bangladesh was received at IndianQil’s Bishalgarh bottling
plant in Tripura.

IndianOil has invested USD 12.5 Million through its wholly-
owned subsidiary, IOC Sweden AB, to acquire a minority
equity stake in Israel-based company, Phinergy, which
is in the business of Aluminium air battery systems for
automobiles.

IOC Middle East FZE (a Wholly Owned Subsidiary of
IndianQil) has signed an agreement with Qatrat Naft
LLC, a wholly-owned subsidiary of Al-Jeri Transportation
Company, Saudi Arabia, in October, 2019 to form a JV
Company for development of retail network in Saudi
Arabia and other countries in the region.

Coinciding with the visit of the President of the United
States to India, IndianOil executed a tripartite Letter of Co-
operation with two US companies, ExxonMobil and Chart
Energy Inc., on February 25, 2020 for delivering LNG in
ISO containers to Indian cities that are not connected to
pipeline networks. Conceived as virtual pipelines to fuel
industries, households and vehicles in cities not connected
to the gas grid, the use of ISO containers will enable easy
and economical multimodal transportation of LNG through
road, rail and waterways, and will also help in export of
LNG to neighbouring countries.

IndianOil has commissioned a 5-tonne per day bio-
methanation plant at Faridabad in September, 2019, which
shall convert municipal bio-waste to CBG. Arrangements
have been made to supply the gas from this I0T-enabled
plant free of cost to ISKCON for their midday meal kitchens
for Govt. school children.

From the Chairman’s Desk 7
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IndianQil's Natural Gas sales grew by 19% during FY 2019-20.
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With the addition of about 1,400 retail outlets,
including 664 Kisan Seva Kendra and 271 CNG
stations, in the year 2019-20, the retail network has
been formidably strengthened to an all-India total of
29,085 retail outlets (including 8,515 KSKs) and 755
CNG stations.

All operational retail outlets have been automated
and 95% of them have been equipped with VSATs
to ensure seamless connectivity and smooth data
transfer.

About 2,500 retail outlets were converted to operate
on solar energy during the fiscal. Their total number
has now gone up to 16,678 (57.3% of the retail
network).

59 Mobile dispensers were commissioned in the year
to explore new channels of fuel delivery.

Over 50 battery charging/swapping stations set up
in partnership with various companies.

IndianOil R&D Centre has developed a solar indoor
cooking system with an expected life-span of 10 years
in collaboration with M/s Sun Bucket, USA, using
concentrated solar thermal concept. With pilot launch
commenced at Leh and Udaipur in September, 2019, the
Corporation is targeting wider use of these systems as an
economical and eco-friendly initiative.

After the success of Noida and Bhubaneswar centres
of IndianOil Vidushi, (intense residential engineering
coaching to under-privileged girl students) the scheme
has been expanded to two more cities, i.e., Patna and

8 From the Chairman’s Desk

Jaipur, to provide specialised coaching and mentoring to
girl students to pass JEE-IIT and other Central and State
engineering entrance exams. 117 girls were enrolled in FY
2019-20 at the four Vidushi centres. As part of Swachh
Bharat Abhiyan, IndianQil teams cleaned and maintained
37 water bodies across the country.

Start-up Fund: IndianQil’s start-up fund has incubated 24
start-ups in two rounds of funding. Besides this, dedicated
process owners from the R&D group are closely involved

Specialised coaching and mentoring provided to under-privileged girls for JEE
Mains and Advanced under ‘IndianQil Vidushi’, CSR programme.

//

IndianOil R&D achieved the 1,000-patents landmark in
the year 2019-20. While 128 patents (37 in India and

91 overseas) were filed during the year, 123 patents
were granted, taking the Company’s portfolio of active
patents to 929.

in hand-holding the identified start-ups till the proof of
concept stage. 11 patents and six copyrights have been
filed jointly.

Plastic-neutrality: To promote re-use of single-use plastic
in road construction, about 16 tonnes of waste plastic was
used to lay a road with 1%, 2% and 3% waste plastic in the
bituminous mix on an experimental basis. The durability of
the road is being monitored jointly by the R&D Centre and
the Central Road Research Institute (CRRI).

A Special grade of CRMB (Crumb rubber-modified
bitumen) has been formulated and produced using 2 wt.%
of waste plastic, with comparable performance to the
standard CRMB55 grade.

Based on a novel patented process of IndianQil R&D, 100%
single-use waste plastic is being re-used for making
polybags for filling bitumen.

Under its philosophy of Presenting the Past to the Future,
The IndianOil Foundation (IOF) continued its endeavours
to create and maintain state-of-the-art tourist and allied
facilities at select national heritage sites in the country. At
the Konark Sun Temple in Odisha,a UNESCO world heritage
site, IOF has built a world-class Interpretation Centre with
display galleries and an auditorium for screening films. To
commemorate the great Paika rebellion of Odisha against
colonial rule, IOF is setting up the Barunei Paika Bidroha
Smruti Project, for which the foundation stone was laid in
December, 2019.

Energising Tomorrows. Transforming the Nation

With the rebooting of the economy, the oil demand too
would bounce back after a historic slump due to the
COVID-19 pandemic. In the last few months, product
demand toois picking its way to a positive recovery. Despite
setbacks, a resilient India continues to script its growth
story, all set to be a key driver of global energy demand.
The world economic growth outlook released recently
predicts that India will overcome the present setback due
to the pandemic and achieve a growth rate of 6% in the
year 2021 from 4.2% last year.

World-class Interpretation Centre built by The IndianQil Foundation at the Konark
Sun Temple in Odisha.
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As The Energy of India, your Company too is geared to
leverage the rich and varied opportunities opening up
in the energy domain. The future outlook suggests that
the demand for petroleum products in the country hasn’t
peaked as yet. In fact, India is keenly looking at doubling
its energy requirements by the year 2040 and raising
its per capita energy consumption. Your Company is in
step to utilise emerging energy opportunities and deliver
customer convenience solutions.

The scenario opens up numerous possibilities with a wider
basket that has diverse forms like coal, oil and natural gas
coexisting with bio-energy and renewables. Each energy
form has its role etched out in fuelling the emergent nation
which is the world’s third largest consumer of oil. Your
Company’s growth agenda aptly reflects this diversity and
translates into refinery expansions as well as scaling up
renewables and alternative fuel options.

While the aspirations of our nation are unique, the
commitment towards a low-carbon economy remains
steadfast. The post-COVID world will witness a renewed
consensus for urgent climate action with a greater push
for sustainable solutions. Your company is geared to cater
to all forms of energy requirements of the Nation.

Moving towards sustainable growth, IndianQil has installed 226 MW of renewable
energy across India.

In the journey of over six decades, your Company has
weathered many storms and emerged stronger and
resilient. Your Company has always functioned on strong
fundamentals of converting adversities to opportunities,
broadening the context of energy narrative and working
towards result-driven solutions, defying sceptical
predictions to prove India’s resilience for energy leadership,
comprehensively committed to what is important for the
Nation’s energy security, sustainability, accessibility and
affordability.

Your Company and its people have always put country first
in the dispensation of their duties. Your Company believes
in engineering change, empowering lives while leveraging
technology and ushering in sustainable tomorrows.

| seek your support and encouragement in our exciting
journey ahead!!

Sd/-

(S. M. Vaidya)
Chairman

From the Chairman’s Desk 9
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ABOUT INDIANOIL

* HIGHLIGHTS OF THE YEAR 2019-20 *

FINANCIAL CAPITAL HUMAN CAPITAL

About IndianOil

Learning & Development Dedicated Workforce
Revenue // EBITDA // Profit After Tax // Expenditure // ason 31.03.2020 // Employee Training Man-days //
?5,66,950 crore ?22,356 crore ?1,313 crore 297 crore 32,998 1,15,394

MANUFACTURED CAPITAL m{ NATURAL CAPITAL

g W S
k/k S

Alternative Energy Refineries’ Energy Intensity GHG emission avoided through
CAPEX // Refineries Throughput // Pipelines Throughput // Expenditure // Index (EII) // pipeline transportation (TMTCO,e) //
?31,421 crore 69.42 mvT 85.35 mmt 2 88.19 crore 99.60 1,446

INTELLECTUAL CAPITAL

SOCIAL AND RELATIONSHIP CAPITAL

o e, -
2 afein

. PN N
’ N7
.
.
|

Notional Savings Beneficiaries of IndianOil
through R&D initiatives // Sales from Innovation Y4 New Lube Formulations // CSR Expenditure // Vidushi programme // Flagship Programmes //
2470 crore 2808 crore 133 543 crore 113 20

7 About IndianOil About IndianOil y
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OVERVIEW

OVERVIEW OF THE COMPANY

Indian Qil Corporation Limited (IndianQil) is one of
India’s largest commercial enterprises and the country’s
flagship integrated and diversified energy major. The
Company’s philosophy is embedded in the principles of
strong customer connect, quality consciousness and
transparency, where energy is tapped responsibly and
delivered to the consumers most affordably.

IndianOil is listed among the world’s largest corporates in
Fortune’s prestigious ‘Global 500’ listing, and is also ranked
among the top 10 strongest brands of India in 2019 by Brand
Finance, UK. Guided by the corporate vision to establish
itself as ‘a globally admired company’ and energised by a
committed team of 32,998 high-calibre people, IndianOil's
business interests encompass the entire hydrocarbon
value chain - from exploration & production (E&P) of oil
& gas, refining, pipeline transportation and marketing to
natural gas, petrochemicals, alternative energy sources
and globalisation of downstream operations.

IndianOil accounts for the largest market share of India’s
petroleum products consumption, with domestic sales of
78.54 million metric tonnes (MMT) in 2019-20. In addition,
the Company achieved sales of 4.72 MMT in natural gas
and 2.08 MMT in petrochemicals.

The Company’s refineries achieved a combined throughput
of 69.42 MMT in 2019-20, exceeding their total installed
capacity. Its retail network expanded to 29,085 fuel
stations (including 8,515 Kisan Seva Kendra outlets in rural
areas) and 755 CNG-dispensing stations. Its cross-country
pipelines network posted a throughput of 85.35 MMT of

crude oil and petroleum products during the year. The
Company’s share of production from its eight producing
E&P assets in 2019-20 was 4.257 million tonnes of oil
equivalent (mtoe).

Driven by state-of-the-art technologies and cutting-edge
R&D, IndianOil became the first oil PSU to fully transition
from BS-IV automotive fuels directly to the world-standard
BS-VI fuels, right from its refineries to the pump nozzles of
its fuel stations across the country, on March 16, 2020, a
full fortnight ahead of the April 1, 2020 deadline.

IndianOil has played a pivotal role in the implementation
of the Pradhan Mantri Ujjwala Yojana (PMUY) scheme. The
scheme’s target of release of 8 crore free LPG connections
to below poverty-line households was achieved seven
months ahead of the mandated timeline, in September
2019. The Company maintained its leadership in aviation
fuelling during the year with a market share of 60.5%.

IndianOil is fully aligned to India’s aspirations to transition
to clean energy and has planned large investments in
alternative energy and sustainable development projects.
As a part of the SATAT (Sustainable Alternative Towards
Affordable Transportation) scheme of the Government
of India, IndianOil commenced sale of compressed bio-
gas (CBG) produced from bio-mass and bio-waste with
the brand name ‘IndiGreen’ from its fuel stations in Pune
and Kolhapur in September 2019. CBG produced by local
entrepreneurs is being supplied to fuel stations in the
vicinity through cascades of multiple cylinders for sale to
CNG vehicles.

IndianOil was ranked as the 3™ strongest Indian brand in the latest Annual Report
of Brand Finance, 2019. Based on performance across pillars of Marketing Invest-

ment, Stakeholder Equity and Business Performance, IndianQil secured a Brand
Strength Index (BSI) score of 84.6 out of 100, making it the strongest Oil and Gas

brand in the Country.

12 About IndianOil

As part of its ongoing efforts to harness renewable energy,
the Company has converted nearly 2,500 more of its fuel
stations to operate on solar energy during 2019-20, and
their total number is now at a record 16,678 (57.3% of
the retail network). IndianQil has set up over 50 battery
charging/swapping stations for use of electric vehicles in
partnership with various companies.

IndianQil's R&D Centre is driving efforts to recycle single-
use plastic in road construction - by mixing waste plastic
in the bituminous mix for laying roads. The durability of
such roads is being monitored jointly with the Central Road
Research Institute. The R&D team has also conceived a host
of other technology pathways to up-scale non-recyclable
plastics into value-added products.

Theyear 2020 is being observed as the Year of Digitalisation
at IndianQil in recognition of Information Technology

61t Annual Report 2019-20

(IT) as the backbone of the Company’s countrywide
business operations. Coupled with workflow process
automation, Industry 4.0, analytics, machine learning and
mobility proliferation, digitalisation, or IT enablement, is
transforming the Company’s business operations in line
with the changing times and enabling it to emerge as the
enterprise of the future.

Project ‘ePIC’ (electronic Platform for IndianQil Customers),
one of the notable digital initiatives of the Company
that made significant strides during the year 2019-20,
has Customer Relationship Management (CRM) and
Secondary Dealer Management System (SDMS) as its key
components,

Some of the Company’s significant achievements during
2019-20 are given below:

STRONG BRAND VALUE

INVESTMENTS IN
STATE-OF-THE-ART
INFRASTRUCTURE:

WORLD CLASS RESEARCH
AND DEVELOPMENT

EXTENSIVE DIGITALIZATION
TO ENHANCE CUSTOMER
EXPERIENCE

PRESENCE IN

INTERNATIONAL MARKETS

As the ‘company of choice’ for millions of customers from
diverse segments, IndianQil has built up a portfolio of leading
energy brands, including Indane LPG cooking gas, SERVO
lubricants, XTRAPREMIUM petrol, XTRAMILE diesel, PROPEL
petrochemicals, etc. Besides the corporate brand, both Indane
and SERVO have earned the coveted Superbrand status.

17,000 crore investment in refineries for upgradation to produce
BS-VI fuels

Countrywide pipelines network aggregates to 14,670 km

Import and export facilities at select ports

LNG terminals and additional capacity-booking

IndianOil's R&D Centre at Faridabad is one of Asia’s finest in
downstream petroleum R&D, with 929 active patents

The Centre has four decades of pioneering work in lubricants
formulations, refinery processes and pipeline transportation
New focus areas for cutting-edge research include
nanotechnology, petrochemicals and polymers, 2G and 3G bio-
fuels, carbon capture & utilisation, energy storage devices, solar
to fuels and Hydrogen fuel applications

The Centre is also incubating 24 start-ups for innovations in
the hydrocarbons sector, with active hand-holding by internal
process owners

24,860 automated fuel stations are equipped with real-time data
transfer facilities

VSATs have been provided in all automated fuel stations to
ensure smooth connectivity and data transfer

Countries in the Indian subcontinent include Mauritius, Sri Lanka,
Nepal, Bangladesh and Myanmar

Other countries of operations include the United States of
America, Canada, The Netherlands, Sweden, the United Arab
Emirates, Singapore, etc.

About IndianOil 13
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e IndianOil is committed to sustained growth and return to
shareholders

e [ndianQil strives to achieve adequate return on the capital
employed and maintain a reasonable annual dividend on the
equity capital

e [ndianOilendeavours toensure maximum economy in expenditure

¢ IndianOil aims to operate all its facilities in an efficient manner
to generate adequate internal resources to meet its revenue
costs and to take care of project investments, without budgetary
support

BUSINESS PRUDENCE

At a time when the global supply chains have been severely impacted by the ongoing COVID-19 pandemic, digital technology
has emerged as one of the strongest suites of IndianQil. The Company’s unified Information Systems (IS) services worked
assiduously to ensure seamless delivery of IT services during the trying months. Ever since the nationwide lockdown was
announced and work-from-home made mandatory for non-essential services, the Company’s IS team focussed on creation of
robust digital workplaces, resilience of IT infrastructure, operational effectiveness and user delight.

IndianOil’s Performance FY 2019-20

9 ALTERNATIVE ENERGY AND
mmm SUSTAINABLE DEVELOPMENT:
TRANSITING TO CLEAN ENERGY

~  EMPLOYEE DEVELOPMENT:
&  SWADHYAYA - INDIANOIL
A Ll E-LEARNING PORTAL

BUSINESS DEVELOPMENT :
EXPLORING NEW AVENUES

GEOGRAPHICAL PRESENCE
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IndianOil has a portfolio of 226.2 MW of renewable energy,
including 167.6 MW of wind-power capacity and 58.6 MW of solar
photo-voltaic capacity. The total generation from these projects
during FY 2019-20 was 392.95 million KWh, which resulted in
emission mitigation of 322 tCO_e.

Passionately developed by in-house subject matter experts, a
technology-aided world-class e-learning platform set up. 450
plus modules covering about 70 functions developed. More than
200,000 courses completed by employees.

New branch office set up in Nepal. Overseas collaborations
increased.

LARGEST REFINER IN INDIA

UNPARALLELED NETWORK
OF CROSS-COUNTRY PIPELINES

MARKETING:
REACHING EVERY NOOK AND
CORNER OF THE COUNTRY

R&D:
SUPPORTING BUSINESS
INTERESTS

PETROCHEMICALS:
EXPANDING BEYOND CORE
BUSINESS

%Q\ ;:‘;II

NATURAL GAS:
FOR A CLEAN AND GREEN
TOMORROW

EXPLORATION AND PRODUCTION:
HEADING UPSTREAM FOR ENERGY
SECURITY
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The group refining capacity is 80.2 MMT, which accounts for
32% (approx.) share of national refining capacity. Overall MBN
(Specific Energy Consumption of refineries) of 71.9 achieved, while
operational availability was 97.7%. The refineries played a stellar
role in the Company’s transition to BS-VI fuels in a record time.
IndianOil is also the first company in India to offer IMO-compliant
marine fuel (<0.5% Sulphur) from January 1, 2020.

14,670 km in length with a throughput capacity of 94.42 MMTPA
for crude oil and refined products and 21.69 MMSCMD for gas.

Pan-India geographical expanse with 52,703 customer touchpoints.
The retails network has expanded to 29,085 fuel stations (including
8,515 KSKs) and 755 CNG stations.

IndianQil R&D achieved the 1,000-patents landmark in FY 2019-20.
While 128 patents (37 in India and 91 overseas) were filed during
the year, 123 patents were granted, taking the Company’s portfolio
of active patents to 929.

Second largest player in India with international presence. New
700 KTA polypropylene unit set up at Paradip. Panipat Naphtha
Cracker processed 2.8 million tonnes of Naphtha during the year.
5 new polymer grades produced and obtained 12 OEM approvals in
2019-20.

Total gas sales in FY 2019-20 was 4.72 MMT, a growth of 19%
y-0-y. This includes sale of 1.40 MMT to IndianOil refineries,
upstream sales, and sales through CNG and CBG marketing
activities. In 2019-20, 83,700 tonnes natural gas product sold
through ‘LNG at the Doorstep’, 132% y-o-y growth.

IndianQil’s share of production from eight producing assets in FY
2019-20 was 4.25 Mtoe.

IndianOil's global aspirations continue to be fulfilled
through its subsidiaries in Sri Lanka, Mauritius, the UAE,
Singapore, Sweden, USA and The Netherlands. The
Company is also pursuing diverse business interests
in India and abroad with the setting up of over 20 joint
ventures with reputed business partners.

IndianOil exports petrochemicals under the brand name
PROPEL to over 70 countries. The Company’s leading
brand of SERVO lubricants is exported to 25 countries.
SERVO exports to Nepal and Bangladesh have grown by
25% (highest recorded export sales) and 4% respectively
in 2019-20. Overseas lube distributors have also been

appointed in Myanmar, Indonesia, Qatar and Vietnam.
IndianOil's current upstream portfolio comprises
Participating Interest in 12 overseas assets in 10 countries,
viz., Canada, Gabon, Israel, Libya, Nigeria, Oman, Russia,
UAE, USA and Venezuela. The Company is evaluating
multiple business opportunities in Bangladesh, Myanmar,
Nepal, Saudi Arabia, Azerbaijan and Africa.

The Company has opened new overseas offices in Myanmar
and Bangladesh for pursuing opportunities in marketing
petroleum products, petrochemicals, lubricants, etc.,
besides development of downstream infrastructure, in the
neighbouring countries.

INDIANOIL'S GLOBAL PRESENCE

Sweden

4

Netherlands
y

UAE

» Singapore
Sri Lanka A} P

+ Mauritius

A\
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EXTERNAL FORCES

The overall economic conditions of the country have adirect
bearing on IndianQil’s business. The high growth rates of
the Indian economy for nearly a decade or so in the past
had been a key propeller of the Company’s consistently
good performance. As also a healthy growth in the end-use
sectors such as automobiles, logistics, agriculture, aviation
and infrastructure development, among others.

IndianQil’s business model is highly dependent on import
of crude oil. The dynamics of the international oil markets
and the underlying geo-political issues directly impact
prices and supply conditions —all of which in turn have a
pronounced impact on the Company’s business. Besides,
being a public sector company dealing in essential
commodities, the stance and direction of Government
policies also impinge directly on the Company’s business
activities.

In addition, wide-ranging changes taking place in the
energy sector, driven by policy and technology, are leading
to an era of energy transition, which in turn is changing
the consumption and production patterns of energy in the
country. Renewable energy, digitalisation, electric mobility
and energy efficiency are emerging as the driving forces to
address climate change and global warming.

Accordingly, IndianQOil has beeninvesting across the energy
value chain and in new areas such as renewables, electric
mobility, bio-fuels and Hydrogen, among others. The
Company is also investing in a big way in petrochemicals,
which is set to be the biggest driver of oil demand over
the long-term. IndianQil’s refinery expansion plans for the
future will include petrochemicals integration.

In order to cope well with sudden disruptions in crude oil
procurement, IndianOil has been constantly improving
both the pattern and practices of crude oil sourcing. The
Company has been expanding and diversifying its crude oil
basket as well as sources on a continuous basis. Sourcing
of crude oil from the United States is a part of this strategy.
In terms of practices too, the Company has achieved more
flexibility in deciding the ratio for term and spot buying
depending upon the economics.

In the context of the current COVID-19 pandemic and the
lockdowns imposed in the country, disruption in the supply
chain and labour shortages in the extended network
were some immediate problems that the Company faced.
However, like in every other crisis situation, IndianQOil was
steadfast in meeting the nation’s requirements of essential
commodities.

To serve India better each day, IndianOil is further strengthening its distribution and marketing infrastructure.

16 About IndianOil
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GOVERNANCE

IndianQil constantly endeavours to promote the principles of integrity, transparency and accountability in its business
dealings. The Company’s corporate governance framework has emerged from its commitment to conducting its business in
an ethical, transparent and fair manner, and to maximise stakeholder value.

POLICY FRAMEWORK

For effective implementation of its corporate governance practices, the Company has a well-defined policy framework inter-
alia consisting of the following:

COMPONENTS OF POLICY FRAMEWORK

Code of Policy for Sustainability Integrity Pact Conduct, Human Code for
Conduct for determination and Corporate to enhance Discipline and Resources Prevention of
Directors and of Material Social transparency in Appeal Rules Initiatives Insider Trading
Senior Price Sensitive Responsibility business for officers in the

Securities of
IndianOil

Management Information Policy
Personnel and and Disclosure

their Obligations

obligations

Policy for Enterprise Risk Policy for Dividend Policy on Whistle
determining Management Preservation of Distribution Related Party -Blower Policy
Material Policy Documents Policy Transactions

Subsidiaries

A\
BOARD OF DIRECTORS

IndianOil has an active and well-versed Board to promote its core principles of integrity, transparency and accountability, and
embed excellence in every facet of the business. It is responsible for supervising the overall functioning of the Company and
plays a key role in setting the strategic direction of the Company. The Board is fully committed to catering to stakeholders’
aspirations and societal expectations.

The IndianOil Board comprises of Whole-time Directors, Government-nominee Directors and Independent Directors. They
have diverse academic qualifications, industry knowledge, experience and expertise, and bring in a diversity of perspectives
appropriate for the Company.

IndianQil, being a public sector undertaking, the power to appoint Directors (including Independent Directors) and the terms
and conditions of such appointments, including remuneration and evaluation, vests with the Government of India.

During the financial year 2019-20, 11 Board meetings were held. For Board meetings, IndianQil has adopted digital platform
to upload agenda items at least seven days in advance. Different divisions/functions also present highlights of their business
activities, including financial, operational and other business development activities.

The Board minutes are prepared promptly after every Board meeting and circulated to all Directors for their comments, if any,

and approved by the Chairman thereafter. The approved minutes are then circulated to the departments/groups concerned
for initiating appropriate action and implementation.

About IndianOil 17
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OVERVIEW OF THE BOARD

Independent Directors //

Whole-time Directors //

.—6'
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©
g
£
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Shri Shrikant Madhav Vaidya Shri G K Satish Dr. SSV Ramakumar Shri Ranjan Kumar Mohapatra Shri Vinoo Mathur Shri Samirendra Chatterjee Shri C.R. Biswal Dr. Jagdish Kishwan
Chairman Director (Planning & Business Director Director
Development) (Research & Development) (Human Resources)
57 years 59 years 57 years 56 years 71years 67 years 67 years 67 years
Graduate in Chemical Engineering Graduate in Mechanical Doctorate in Chemistry Graduate in Mechanical Graduate in Science and IAS Officer (1976) and Post- IAS Officer (1981) and Post- Indian Forest Service Officer
Engineering & Post-Graduate in Engineering & Post-Graduate in Post-Graduate in Transport & Graduate in Physics Graduate in Physics (1975) and Post-Graduate in
Management Management Development Mathematics

Shri Gurmeet Singh Shri Akshay Kumar Singh Shri Sandeep Kumar Gupta Shri Sankar Chakraborti Shri D. S. Shekhawat Shri Rajendra Arlekar Ms. Lata Usendi
Director (Marketing) Director (Pipelines) Director (Finance)
59 years 59 years 55 years 49 years 48 years 66 years 46 years
Graduate in Mechanical Graduate in Mechanical Graduate in Commerce & Graduate in Physics and MBA Chartered Accountant Graduate in Commerce Graduate in Humanities
Engineering Engineering Chartered Accountant

Government Nominee Directors //

Dr. Navheet Mohan Kothari Smt. Indrani Kaushal
43 years 48 years
Joint Secretary (M), MOP&NG Economic Advisor, MOP&NG
IAS Officer (2001) IES Officer (1995) and

Post-Graduate in Economics
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COMMITTEES OF THE BOARD

The Board has formed various committees to facilitate decision-making process efficient.

Statutory Board Committees //

AUDIT CORPORATE SOCIAL RESPONSIBILITY
AND SUSTAINABLE
DEVELOPMENT COMMITTEE

RISK MANAGEMENT

COMMITTEE COMMITTEE

NOMINATION & STAKEHOLDERS’
REMUNERATION RELATIONSHIP
COMMITTEE COMMITTEE

Other Board Committees //

Project Evaluation Committee

Marketing Strategies and Information Technology Oversight Committee

De-leasing of Immoveable Properties Committee

Contracts Committee

Planning and Projects Committee

LNG Sourcing Committee

Dispute Settlement Committee

The committees function under the supervision of the Board and hold meetings as and when required to expedite the
decision-making process.
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STRATEGY

IndianQil's long-term strategic approach has the
overarching objective of optimising value creation for all
stakeholders, building long-term business resilience in
anticipation of future risks, and exploiting all emerging
opportunities to sustain business growth in both domestic
and international markets.

IndianOil is leveraging its existing businesses to cater
to the growing demand for different forms of energy
like petroleum products, natural gas, renewables, etc.
Additionally, the Company is exploring new business
opportunities in low-carbon energy sources for strategic
entry into these emerging high-growth markets. Keeping
in view the futuristic scenario as well as the emerging
challenges, IndianOil is focussed on the following:

- Consolidation of existing business
+ Entry into new business areas
+ Ensuring future-readiness

The IndianOil management has set short, medium and
long-term targets to achieve the Company’s vision and
is fully focussed on prudent allocation of resources and
funds to achieve them. Such a decision-making process
ensures timely diversification of the business to be able to
adapt to upcoming changes in various energy segments.

The Company’s strategic perspectives over the short,
medium and long-term are given below:

Short-term Perspective

The COVID-19 pandemic hasmadethebusinessenvironment
highly dynamic and uncertain and IndianQil has done
well in adapting to the changed scenario. Managing the
current crisis with enhanced efficiency and digitalisation
efforts remains the key focus of the Company, with
emphasis on ensuring uninterrupted supplies and tapping
new opportunities like exports to neighbouring markets.
Nevertheless, the Company’s focus on long-term growth
areas continues, together with efforts and investments in
that direction.

Backed by its robust infrastructure and a motivated team
of ‘Corona Warriors, including its employees, retailers and
their support staff, the Company maintained uninterrupted
flow of essential fuels despite the pandemic, ensuring
timely, safe and hygienic supplies across the country. The
Company’s proactive initiatives in digitalisation paid rich
dividends during the nationwide lockdown, enabling a
significant proportion of its employees to seamlessly shift
to work-from-home mode to support frontline operations.
Customers too were provided with multiple options to
make cashless and contactless payments with ease.

With subsequent relaxations in lockdown conditions,
IndianOil has taken up the safety, physical and mental
health of its employees, contract workers and channel
partners along the supply chain as a priority. New best
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practices of working together were adopted while
maintaining physical distance at the workplace to keep
productivity levels high. With focus on long-term growth,
the Company continued its investment in infrastructure
projects even in these unprecedented times, thereby
contributing to employment generation.

Medium to Long-term Perspective

The Company believes that despite the prevailing lull in
economic activities, India’'s energy demand is slated to
grow over the medium to long-term, and the nation will
be a key driver of energy and oil demand over the long-
term. Its long-term strategy would, therefore, continue to
be to leverage its position as India’s flagship supplier of
fuels, doing business responsibly and expanding its global
outreach. At the same time, the ongoing energy transition
is changing the way global energy systems function.
Transition to a clean and green energy future has become
even more imperative given the learnings of how a physical
event like the COVID-19 pandemic could cripple supply
chains across the world.

The Company’s long-term strategy, therefore, is to align
its businesses and investments with the emerging trends
of energy transition. Its key tenets are: fortifying the core
refining & marketing business; integration of value chains;
focus on total fuel solutions and digitalisation; continued
thrust on cutting-edge R&D and technology absorption;
and collaborations and partnerships in new areas of
growth.

RISK MANAGEMENT

IndianOiloperatesinahighly dynamicbusinessenvironment
dependent on various internal and external drivers, which
broadly encompass geo-politicalissues, laws & regulations,
technological advancements, disruptive innovations and
stakeholder concerns. To deal with this ever-changing and
aggressive business paradigm, the Company has in place a
comprehensive, robust and all-inclusive risk management
framework, devised by the Risk Management Committee
(RMC) of the Board, that empowers it to deal with potential
risks.

Under the RMC, there is a Risk Management Compliance
Board (RMCB) which regularly scans the internal and
external environment in consultation with Risk Champions
of various divisions/departments to keep track of potential
risks. These risks are further classified into High, Medium,
Low and Risk-on-Radar categories depending upon the
probability of their occurrence and potential impact. To
make the monitoring and measuring system robust and
dynamic, each risk is assigned with Key Performance
Indicators (KPIs), which are continuously reviewed by the
RMCB. In compliance with SEBI’s Listing Regulations,
RMCB periodically submits risk review reports to the RMC.
Activities and processes pertaining to risk management
are also reviewed by the Audit Committee and the Board.
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Board of Directors

Audit Committee

Risk Management Committee
(Board Sub-Committee)

Risk Cell

Chief Risk Officer

& Risk Management Compliance Board

Chief Risk Officer

Risk Owners

Risk Team Members

Major Risks
Identified*

Threat to .

market share
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Major KPIs of the Risks

Product wise growth in market
share vis-a-vis industry growth
Number of new retail outlets
commissioned

Impact of Alternative Fuel on Sale
of POL Product

Tender Lost/Won

Market Share Loss to Private
Players in LPG

State Office / Refinery Units
-Risk Committees

Mitigation Plan

Emphasis on expansion of Retail outlets network
including enhancing reach in rural markets
Undertaking customer acceptance surveys,
making customer redressal systems more robust
Providing better customer experience through
facilities improvement, service excellence
validation & adherence, Dealer Management,
Branded Fuel, etc.

Improved look and feel at retail outlets by
providing improved facilities such as upgraded

DUs, LED lights, enhanced and robust
automation, etc.
New customer acquisition and retention

of existing customers through differential
facilities/award to loyal customers

Competitive credit / price discounts terms to
customers/resellers for sales growth

Import of Products having insufficient production
such as LPG and base oils

Major Risks
Identified*

Erosionin
margins

Cost and time
overruns in
projects

Lack of
adequate
infrastructure

Returnon
producing E&P
assets

Major KPlIs of the Risks

Impact on margin due to variation
in demand

Impact on margin due to crack
variation (planned vs actual)
Product Mix Variation (planned vs
actual)

Variation between actual &
planned crude mix procurement
Non-Fuel Revenue

Time overruns
Cost overruns

% milestone
(planned vs actual)
Loss of market Opportunities /
margin

achievement

Additional capacity augmented-
actual vs planned

Unmet demand

Incremental operational cost

Return on Investment
Production volume (planned vs
actual)
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Mitigation Plan

Processing of cheaper / high-sulphur crude oil
grade

Exploring new grades of Crude

Reducing fuel loss while improving distillate
yield

Hedging of crack margins

About IndianOil

Extensive monitoring of Critical Activities
Enhancing control over project activities
Improvement in Vendor Selection Process /
Criteria

Investment in new infrastructure
Expansion of existing capacities

Comprehensive due diligence
Close monitoring and control
Periodic review and assessment

* This list contains only major risk identified by IndianQil and is not an exhaustive list of all the risks being consistently

tracked by the Company.

RISK-ON-RADAR

ELECTRIC
MOBILITY

CYBER-SECURITY
RISKS

ALTERNATIVE FUEL

ENVIRONMENTAL TAX DISPUTES &
RISK LITIGATION

About IndianOil 23



Indian Oil Corporation Limited | 3™ Integrated Annual Report

IndianOil

OPPORTUNITIES

IndianQil is continuously monitoring the business
environment and, based on market insights, industry trends,
customer feedback & aspirations and macroeconomic &
regulatory changes, its various divisions identify the most
profitable business opportunities in association with the
Corporate Strategy group, which are further discussed in
detail with the management. The Company’s core strategy
teams constantly scan the external environment and carry
out a detailed analysis of the energy sector, competition
and demand-supply position to identify key growth areas,
which are further deliberated upon by the management for
action. IndianQil engages actively with various industry
bodies, think-tanks, research institutions and Government
agencies for assessing new opportunities. Specific studies
and market surveys are also conducted in collaboration
with management consultants.

The Company also engages in discussions with leading
global oil & gas companies and peers to identify areas of
common interest. These are then assessed, complementary
core competencies evaluated, and decisions taken to
jointly advance through collaboration.

The different opportunities being monitored and tracked
by the Company can be classified into three categories,
namely:

Consolidation of existing business

IndianOil has set up a trading desk in New Delhi for
purchase of crude oil from the international market on a
real-time basis, helping it cut import price by locking in the
best price and quality.

The Company is keeping a close watch on the country’s
product demand and has aligned its refinery expansion
plans with the demand outlook for the future. It is also
pursuing business opportunities in neighbouring countries
as well as other countries.

IndianOil has demonstrated its commitment to cleaner
fuels through launch of IMO-compliant low-sulphur furnace
oil for marine vessels from October 2019 and transition to
BS-VI grade transportation fuels from April 1, 2020.

Entry into new business areas

As part of the SATAT scheme (Sustainable Alternative
Towards Affordable Transportation), IndianQil has recently
commenced sale of Compressed Bio-Gas, produced
from bio-mass, from select fuel stations in Pune and
Kolhapur under the brand name IndiGreen. The Company is
evaluating more such commercialisation opportunities in
bio-fuels, bio-gas, alternative energy and energy storage
to be able to provide its customers with more environment-
friendly energy options.

Ensuring future-readiness

IndianQil is also exploring business opportunities across
the e-mobility value chain. In its quest to embrace
emerging energy alternatives and to create viable,
customer-convenient automobile battery technology
options, IndianQil has taken equity participation in M/s.
Phinergy of Israel for production of metal-air batteries.
The Company has also invested in and collaborated with
a leading biotechnology company looking to utilise waste
industrial gases to make bio-fuels and useful chemicals.
This technology is being implemented at one of the
refineries of IndianQil.

IndianQOil's R&D group is looking to offer commercial
technology solutions in-house as well as to other
companies globally. The first ever overseas agreement to
licence the Company’s proprietary IndMax technology was
signed with M/s. Naftna Industrija Srbije (NIS) for their
Pancevo Refinery in Serbia.

Refining and Marketing

Long-term growth potential for oil demand in India:

« In the post-COVID scenario, India’s economy will expand and grow over the long-term, while
there may be some pain in the interim; this expansion will form the fundamental basis of the

Consolidation of
existing business
activities

» Augmenting refining

country’s energy demand growth. Eventually, India may step up to play a bigger role in global capacity

supply chains that will drive energy and oil demand both globally and within the country
» The current trends of low level of energy utilisation per capita within the country will increase

- Upgradation of
products quality

over time with increased per capita income and better access to energy, thereby driving up

the overall energy demand

» The country’s GDP and road freight movement will continue to grow and drive diesel demand

- Passenger movementisalso set toincreasein tandemwith economic growth and urbanisation
and thereby drive petrol demand in the country over the long-term

- Aviation is a segment that could continue to be hit in the medium-term depending on how the

pandemic unfolds and the behavioural shifts it leads to

Ensuring future-

readiness

« Further strengthening
of distribution
and marketing
infrastructure

» Petrochemicals will continue to be a key demand driver over the long-term, propelled by
economic growth and current low per capita consumption rates in the country
« A growing rural economy and the need for transition to clean cooking fuels in households

will drive demand for cleaner and greener fuels
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Petrochemicals

High growth potential for petrochemicals in India:

- India trails the global per capita polymer consumption. At 10 kg, Indian
per capita polymer consumption is one-third of the world average of 35
kg, one-fourth of consumption levels in China and one-tenth of the US
consumption levels

« Increasing demand in consumer durables and non-durables will boost
demand for petrochemicals in the long-term

- IndianQil’'s petrochemicals business acts as a cushion to its low-margin
refining business

61t Annual Report 2019-20

Consolidation of existing business
activities
- Value Addition to existing products

Ensuring future-readiness
- Development of integrated refinery-cum-
petrochemical complexes

Entry into new business areas
» Expansion, collaborations and acquisitions

Growth of natural gas share owing to policy thrust, LNG boom, air
pollution and climate change-related concerns:

« Share of gas in India’s energy mix is currently 6%. This is below the world
average of 21% and 11.5% in the Asia Pacific

« India has one of highest number of CNG vehicles in the world

« India is today the fourth largest LNG buyer in the world

+ The Government of India is taking several steps to improve the gas
infrastructures and has even provided a budgetary grant for this. The
Indian Government wants to increase the share of gas in primary energy
mix from 6% at present to 15%

« The reach of city gas distribution (CGD) networks is being scaled up to
target 10 million new connections

Renewable Energy

Expanded role of renewables in India’s energy mix:

- India is already one of the fastest growing renewable energy markets. The
country has taken up aggressive targets for renewable energy installations

Consolidation of existing business

activities

 Post the 9th and 10th rounds of CGD bids,
IndianQil is scaling up its presence in the
CGD sector in a big way

Ensuring future-readiness

+ Scaling up and investing in natural
gas value chain, LNG import terminals
capacity, CGD segment and enhancing
pipeline infrastructure

Entry into new business areas

« IndianQil is investing across the entire
gas value chain - cross-country pipelines,
LNG import terminals, CGD networks and
small-scale LNG

 Exploring new avenues - LNG bunkering,
overseas business, LNG by road, etc.

Ensuring future-readiness

 IndianQil has been an early investor in
wind-power and solar energy among the
Indian downstream companies

« Further investments are planned in this
segment with R&D support
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STAKEHOLDER ENGAGEMENT AND

Modern Bio-energy

Policy thrust on modern bio-energy:

« Indian energy policy-makers place a lot of thrust on modern bio-energy
« National Policy on Biofuels 2018

« 20% ethanol-blending and 5% bio-diesel mix in fuels by the year 2030
« Traditional and advanced bio-fuels
« Bio-fuel from municipal solid waste

» The Government’s SATAT scheme (Sustainable Alternative Towards
Affordable Transportation), which targets setting up of 5,000 CBG
(compressed bio-gas) plants over the next few years, has given further
impetus to this sector

Electric Mobility

Policy thrust on electric mobility:

« Phase Il of FAME (Faster Adoption and Manufacturing of Electric
Vehicles), being implemented for a period of three years from April 1,
2019 with budgetary support of X 10,000 crore, is focussing on supporting
electrification of public and shared transportation

Industry 4.0

=TT |

Industry 4.0 is enabling mega changes in the way oil & gas industry
operates:

« Industry 4.0 technologies such as Artificial Intelligence (Al), Augmented
Reality (AR), Virtual Reality (VR) and Internet of Things (IoT) hold the
potential to significantly enhance the efficiency with which energy is
produced and consumed, and can contribute to enhanced safety in energy
operations

26 About IndianOil

Consolidation of existing business

activities

« IndianQil is one of the leading players in
the SATAT programme

- Raising the percentage of ethanol-
blending in petrol

« Integration of refinery processes with
bio-fuels production

Ensuring future-readiness

- IndianOil has been steadily raising
the percentage of ethanol-blending in
petrol. Also investing in setting up of 2G
ethanol plants and integration of refinery
processes with bio-fuel production,
besides intensive R&D in 2G and 3G
ethanol

Entry into new business areas
- Investing in CBG, waste-to-fuel
technologies

Ensuring future-readiness
« Exploring opportunities for manufacture
and retailing of batteries

Entry into new business areas

« IndianQil is exploring opportunities for
manufacture and retailing of batteries,
besides setting-up fast-charging
stations.

Consolidation of existing business

activities

« IndianQil is exploring integration of
technologies such as Al, VR and IoT in its
business

» The COVID-19 crisis has brought to light
the virtues of digital working and virtual
meetings

« There is an impetus to technology
applicationsinmonitoring and controlling
critical business functions such as those
in refineries, supply & distribution and
retailing

MATERIALITY

STAKEHOLDER ENGAGEMENT

IndianOil nurtures an underlying belief that every
stakeholder of the Company is a business partner and a
crucial element in its value chain. The Company believes
that effective stakeholder engagement is vital for the
sustained growth of business and is the foundation of
good corporate governance. By following transparent,
systematic, documented and replicable stakeholder

IndianOil engages with a diverse set of internal and
external stakeholders spread across geographies in a
periodic and structured manner, using various modes,
forums and platforms. The Company’s symbiotic and
synergistic relationship with its stakeholders helps in
identifying their unique and distinctive priorities. It also
enables the Company to develop a business strategy that

engagement processes, IndianOil seeks to explore optimises value creation for each stakeholder.
opportunities of mutual advantage, identify causes of
stakeholder discontent, and reduce the risks facing its

business.

How we stay connected with our stakeholders

/4

Financial Institutions
Investors’ Meet, Annual General Meeting, Road Shows, Corporate Website, Conference Calls

Shareholders

Annual General Meeting, Annual Report, Corporate Website, Sustainability Reports,
Grievance Redressal Mechanism, Social Media

Employees

Events, Seminars, Periodicals, Daily E-bulletins, Workshops/Training
&V) Programmes, Employee-centric Applications, Surveys, Employee Portal

Customer

Customer Care Programmes, Grievance Redressal Forums, Helpline
Numbers, Public Hearing, Corporate Website

STAKEHOLDER
ENGAGEMENT
PROCESS

Regulatory Bodies
Meetings, Industry Forums, Regular Updates

Industry / Trade Associations
Meetings, Seminars, Workshops

Business Partners / Contractors

Dealer/Distributor Conventions, Transporter Meets, Meetings with Contractors/
Vendors, Seminars/Workshops, etc

Community

Awareness Programmes, Meetings, Public Hearings, CSR Projects, Sponsorships

About IndianOil
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OUR STAKEHOLDER ENGAGEMENT PROCESS

e

Effectively monitor stakeholder

issues
h 4
Ensure inclusion of
stakeholders in triple growth
bottom line
y 4
h 4
MATERIALITY

Identification of material issues is the preliminary step
in developing the sustainability strategy of the Company
in the short to medium-term. The second step involves
developing action points to handle these material issues
at an organisational level, and drilling these down to
formulate department-level KPIs (Key Performance
Indicators), metrics and targets.

IndianQil conducted a materiality assessment exercise in
2018-19 to identify issues that are material to the Company

Economic

Spills

\_/\_/

Brand Value

Energy Efficiency

Evaluate stakeholder concerns
and develop action plan

Supply Chain ManagemenD

Managing Environmental Impact)

&b

Review action taken for
redressal of issues

. 4
b 4

e

Enhance transparency and
accountability

D 4

as well as to its stakeholders. Through continuous
engagement and exhaustive deliberations with internal
and external stakeholders, IndianQil has identified 26
material issues under four broad categories, viz., Economic,
Environmental, Social and Corporate Governance &
Compliance. These material issues are prioritised based on
their potential impact on the business and importance to
the stakeholders. The Company has developed individual
action plans to address these material issues.

Corporate
Governance &
Compliance

Customer Satisfaction

Occupational Health & Safety

N AN AN

Product & Operational Efficiency

Water Management
Emission Mitigation
Waste Management

Energy Transition )

Competition

Economic Performance )

Security Practices
Cyber Security
Human Rights

Employment Practices)

Compliance

Regulatory & Legal Challenges)

Labour Management )

Indirect Economic Impact ) Sustainable Procurement

Geo-political Risk )

Corporate Social Responsibility)

Workforce Diversity )

The materiality analysis arising out of stakeholder engagement increases IndianQil's commitment to address environmental,
social, governance and economic impact of its operations and strengthen its relationship with all stakeholders.
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Customer
Satisfaction

Supply Chain
Management

st

Brand Value

&

Occupational
Health & Safety

%

Environmental
Impacts

Product and
Operational
Efficiency
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Our actions to mitigate some of the high priority issues is given in the table below:

Ensuring continuous supply of petroleum products to essential services even during the period
of lockdown for COVID-19

Sharp customer focus and enhanced customer experience

Ensuring timely supplies across the country through different interventions

Capturing customer feedback and redressing customer grievances in a timely manner
Motivating staff at fuel stations to provide better customer service; awareness programmes for
customers visiting fuel stations for social distancing

Reducing lead time of delivery through intermediate storage of products

Optimisation of quality, quantity and distribution through centralised automation

Supporting vendors to become more efficient and minimising ecological footprint through
automation and solarisation of fuel stations, and installation of GPS in transport fleet
Uninterrupted supply of LPG cooking gas through robust supply chain and delivery agents to
approximately 25 lakh households each day even during the nationwide lockdown

Even in the face of restricted movement of people and vehicles during lockdowns, the Company
is ensuring continuous operations with optimised manpower

Brand-building and promotional initiatives

Tracking of customer sentiments on social media

Improving customer loyalty through better products, services and dedicated customer loyalty
programs such as XtraRewards

Focus on customer care, safety and meaningful engagement

During COVID-19, work-from-home arrangement was encouraged for employees engaged in non-
critical operations, using mobile communications, digital connectivity and dedicated portals
During COVID-19, IndianOil issued various advisories, guidelines and codes of conduct for
workplace hygiene and social distancing at all locations, including petrol pumps and LPG
distributorships

During COVID-19, all locations of the Company are doing thermal scanning of people entering the
premises. Hourly announcements through public address systems and flex posters at prominent
places provide information on ways to avoid transmission of virus. Also, personnel involved in
round-the-clock production and operations are thoroughly briefed on adoption of safety and
hygiene practices. Stay and food arrangements have been made for all contract workers and
migrant workers at operating and project sites. Local communities in the vicinity of the operating
locations are also being advised on safety and hygiene issues.

With lifting of the national lockdown in phases, attendance of employees at workplaces was
optimised to ensure social distancing norms and safety guidelines

Undertaking external safety audits

Undertaking safety training and awareness programmes

Undertaking Quantitative Risk Analysis (QRA)

Conducting hazard and operability (HAZOP) studies

Undertaking third-party audits by PNGRB-certified agencies to assess the emergency-
preparedness of operating locations

Adhering to air, water, green-belt and other environment-related compliances
Improving process efficiencies

Developing green terminals and buildings with lower ecological footprint
Increasing waste and water recycling/reuse

Reducing emissions from product/service offerings

Forays into production and marketing of alternate energy

Upgrading refineries for supply of BS-VI compliant automotive fuels
Operational efficiencies maintained through streamlined supply chain and optimum use of
facilities

Efficient value-added products like blended fuels/lubricants on offer
Providing access to alternative energy sources such as natural gas, renewable energy, etc.
Continuous R&D in product and process improvements, renewable energy technologies
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OUR VISION AND VALUES DRIVE OUR BUSINESS PROCESSES

\\

WHAT WE USE WHAT WE CREATE AND DELIVER
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THE ENERGY OF INDIA

About IndianQil
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DESCRIPTION OF CAPITALS

Investing with prudence

With focussed approach on creating and managing stakeholder value, IndianQil is delivering operational excellence by
judiciously allocating and using its resources. The Company has tools in place for critical assessment of capital structure
through forecasting and budgeting. The Company is adequately leveraged and has retained the highest domestic rating
from credit rating agencies. The Company has been able to manage its liquidity requirement through a prudent mix of
borrowings and internal accruals. The Company keeps applying its refined risk management capabilities to all stages
of business, beginning with selecting investment candidates, starting up projects, enhancing corporate value, and
strategically upgrading assets.

The Company provides opportunities for shareholders and investors to learn more about strategy, financial matters,
corporate governance, and other relevant topics directly from top management, by way of investor meets for maintaining
trust of market participants. The Company has spent over X 29,400 crore on capital projects at standalone level. In addition,
aboutX 1,900 crore was spent on capital expenses through Special Purpose Vehicle (SPV) / Investment in Group companies.

In the ongoing challenging financial market conditions, fluctuating commodity prices, exchange rates and petroleum
product prices, the Company keeps on scanning internal and external environment and is positive on the long-term
business outlook as well as its financial position while keeping a close eye on any material changes to future economic
conditions as the COVID-19 situation continues to evolve in India and globally. The Company continues to remain among
the world’s largest corporates in the prestigious Fortune ‘Global 500’ listing with a rank of 151 for the year 2020.

FY 2020 (X crore) FY 2019 (X crore)

Equity 93,769 1,08,658
g Expenses 4,73,452 4,98,180
% Net Debt 1,16,545 86,359
E CAPEX 31,421 28,208

Investment in Equity Shares of other group entities 19,611 18,874

Revenue 5,66,950 6,05,932
g Profit After Tax (PAT) 1,313 16,894
g EBITDA 22,356 36,952
% Cash earnings per share () 10.98 25.85
X

IndianQil has been consistently the largest contributor to the national and state exchequers in the form of duties and taxes.
During 2019-20, X 1,82,067 crore was paid to the exchequers in the form of duties and taxes.

IndianQil has made the following contribution to stakeholders:
- Employees: X 8,793 crore
+ Community (CSR): X 543 crore
- Providers of Capital:
» Interest to lenders: X 5,979 crore
» Dividend to shareholders: X 3,902 crore

IndianOQil also rewards its equity stakeholders consistently through healthy dividend payouts over the period.

To diversify the loan portfolio and to engage with a new set of domestic investors, the Company raised X 7,995 crore during the
year through issuance of Unsecured Redeemable Non-Convertible Debentures (Rupee Bonds) in three tranches.

These bonds were issued at very competitive rates bettering the benchmark indices.

Moody’s has assigned a rating of “Baa3” while Fitch has assigned a rating of “BBB-“, which signifies IndianQil's strong
operational and strategic linkages in line with Fitch’s Parent-Subsidiary Linkage Criteria. Rating provided is same as India’s
Sovereign Rating.

MATERIAL ISSUES ADDRESSED

OO Economic

Performance /\ Geo-political Risk

o
EDE Competition D§ Brand Value

32 Description of Capitals

61t Annual Report 2019-20

In pursuit of excellence

IndianQil, a diversified, integrated energy major, has been in pursuit of excellence in customer-driven operations since
inception. The Company relies on significant fixed assets (property, plants, and equipment) to deliver solutions safely,
efficiently, reliably and sustainably. The Company continues to invest, nurture and grow these assets, reduce the
environmental footprint of its facilities and enable compliance with new regulatory requirements.

IndianQil is making significant investments in maintenance and sustenance activities to ensure that the business continues
to operate sustainably.

FY 2020 FY 2019

Refining capacity (MMTPA) 69.70 69.20
Pipeline network (km) 14,670 14,231

E Number of petrochemical plants 5 5)
% Number of upstream domestic blocks 12 10
E Number of upstream overseas blocks 12 12
= Natural gas pipeline (km) 163 161
LNG terminal capacity (MMT) 9.18 9.18

Natural gas pipeline capacity (MMSCMD) 28 26.7
Refinery throughput (MMT) 69.42 71.82
Pipeline throughput (MMT) 85.35 88.53

g Gas throughput (MMSCM) 2,400 1,837
E Petroleum products sold (MMT) 78.54 79.96
8 Production volume from E&P (MMT) 4.25 4.39
E Number of LPG connections released under PMUY till March 31, 2020 (crore) 3.75 3.30
Number of customer touchpoints 52,703 50,847

Nelson Complexity Index (NCI) 9.13 8.80
Distillate yield (%) 80.16 80.36
Operational availability factor (OA) (%) 9770 97.40

Investing in assets, including best-in class equipment and machinery, to ensure operational efficiency.

Leveraging extensive infrastructure to hold a competitive market position in the oil & gas industry.

Continuous expansion to new geographies while offering new and customised products.

Uninterrupted supply of piped natural gas (PNG) as cooking fuel to individual households.

Reducing import dependence with equity oil.

Playing a pivotal role in achieving the target of various initiatives of the Government of India.

Substituting conventional fuels with less polluting natural gas for industrial customers and promoting CNG as auto fuel.
Developing robust gas infrastructure across densely populated urban/semi-urban areas.

Investing in capacity enhancement and building capacity to be “The Energy of India”.

Augmenting digital manufacturing solutions and implementing new technologies for real-time assessment of plant assets and
performance insights.

MATERIAL ISSUES ADDRESSED

Supply Chain ' Cyber A Security Y . _political Risk
% Management @ Security % Practices NyZBCelRlianes /\ Geo-political Ris
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< INTELLECTUAL CAPITAL

Innovation through R&D

IndianOil has been enhancing its robust foundation through proprietary and licenced technologies, software, licences,
procedures and protocols. The Companys’ thrust on research and innovation not only enhances the operational efficiency
but also helps in gaining technical and commercial edge in the industry.

IndianOil aspires to be the pioneer in leading energy solutions and is committed to develop, demonstrate and deploy
novel, innovative, environment-friendly, customer-centric products and process technologies to address energy-related
issues of national importance to attain self-reliance in the field of energy and allied areas. The Company also strives to
protect proprietary intellectual property. Apart from carrying out path-breaking research in core petroleum activities like
Lubricants, Refining, Petrochemicals and Pipeline, IndianQil R&D is pursuing promising & futuristic areas of alternative
energy segments like Bio-Energy, Solar Energy, Hydrogen, Energy Storage, Batteries, CCU Technologies, etc.

FY 2020 FY 2019

R&D expenditure (X crore) 428.04 43734

|<2 Number of employees in R&D 480 441
§ Number of scientists in R&D 420 373
E Number of support staff in R&D 60 68
< Number of start-ups incubated 24 1
Number of in-house training programmes organised by R&D 58 56
Number of partnerships with research institutes 8 3

- Sales from innovation (X crore) 808 934
'é Number of patents filed 128 160
'é Number of patents granted 123 107
E Notional savings from R&D (X crore) 470 497
= New lube formulations issued 133 103

Investing in future-centric research facilities and manpower to keep the Company at the top of the innovation curve.

Adopting nano-technological interventions in product platforms related to fuels, lubricants, battery and catalysts to achieve
superior performance characteristics.

Spearheading the Start-Up initiative to support innovation and entrepreneurial eco-systems. Start-Up initiative has acquired
its own Trademark named as IndS_UP.

Pursuing research in alternative energy and clean technologies in partnership with the Government, academic institutions,
industry peers and private industry.

Leveraging on licencing refining technology ; IndianOil has achieved the status of refining technology exporter.

Contributing through research in plastic neutrality - single-use plastic in bituminous mix for road construction, special grade
of CRMB with 2% plastic, bitumen packaging in plastics, etc.

Carbon conversion and utilisation to ethanol, bio-diesel and high-value lipids.

MATERIAL ISSUES ADDRESSED

229 Product & Operational o {'}’_ Energy Transition

@ .
558 Efficiency s @ Energy Efficiency

Regulatory & Legal aa .
Eﬁ\;\i Challenges Ol Competition
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Crossing milestones with IndianOilPeople

IndianQil's Corporate core values are a sign of its endurance. The dedication and purpose of our people are aligned to
our values of Care, Innovation, Passion and Trust that enable us to serve our customers with a commitment to deliver
responsibly.

Inline with IndianQil’s philosophy of ‘One IndianQil-One HR’, the HR group has launched a slew of initiatives, including digital
portals/solutions to provide a common platform for IOCians and other stakeholders, bringing down divisional boundaries.
The Company’s policies and processes are focussed on human resource development by encouraging a consultative and
collaborative approach that facilitates digital solutions.

FY 2020 FY 2019
Learning & Development expenditure (X crore) 97.06 99.27
7 Total number of employees 32,998 33,498
4
2 Male employees (%) 91.3 91.4 -
= g
> Women employees (%) 8.7 8.6 s
w i}
x Number of training programmes 2,700 3,000 E
S
Employee training man-days 1,15,394 1,23,754 'g
[
Health & Safety training hours 9,33,358 14,10,261 A
Attrition Rate (%) <1 <1
@
2 Average age of employees 39 39
|—
=}
o Lost Time Injury Frequency Rate (LTIFR) (per million hours worked) 0.01 0.05
>
w
< Fatal accident rate (FAR) (per million hours worked) 0.01 0.05
Total recordable injury rate (TRIR) (per million hours worked) 0.01 0.05

Inculcating digital solution-based approach among employees by observing 2020 as the “Year of Digitalisation”.

Investing in technology-aided platform to promote the culture of e-learning across the organisation on “any-time any-device”
basis.

Aiming an increase in women representation in leadership roles by encouraging and providing opportunities to women
employees.

Streamlining labour compliance processes, increasing transparency and relevance to various divisions of IndianOQil.
Investing in the enhancement of transparent compliance management system focussing on labour and wage-related areas.
Reducing the injury rate and fatality rate by providing need-specific training and investing in technology and digitalisation.

Embedding focussed talent sourcing and succession planning to enable long-term strategy and accelerate diversity.

MATERIAL ISSUES ADDRESSED

o)

- Occupational Health C\ . o)
== & Safety 5.15 Human Rights (&% Labour Management
- on &
i . AN . . 1 .
Employment Practices ©A Workforce Diversity N7 Compliance
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%%& NATURAL CAPITAL

Preserving environment for tomorrow

IndianQil recognises its responsibility to the people and environment. In line with the strategic approach to become a
future-ready organisation, the Company is taking several initiatives to enhance its energy efficiency, reduce GHG emission,
water consumption & waste while augmenting capacities in the domains of clean energy, green buildings, etc.

The Company is actively exploring opportunities and new avenues to expedite its sustainability journey which in turn would
improve the Company’s economic and business competitiveness, thereby paving the way for a sustainable future for all.

FY 2020 FY 2019

Alternative energy expenditure (X crore) 88.19 136

Energy consumed at refineries (trillion BTU) 225.74 225.63

» Number of energy conservation projects (ENCON) implemented at refineries 43 67
§ Capacity of renewable energy (MW) 226 216
E Cumulative Number of rainwater harvesting system installed 683 608
§ Cumulative Number of bio-gas plants installed 122 50
Waste water treated (million kl) 47.81 45.17
Cumulative number of fuel stations solarised 16,678 14,173
Specific energy consumption of refineries (MBN) 71.90 71.00

Energy Intensity Index (Ell) rating 99.60 97.90

Ezﬁlrjgr%/ conservation projects estimated to save Standard Refinery Fuel Tonnes (SRFT) per 71,422 82,078

0 GHG emission due to crude oil processing from refineries & petrochemical plants (MMTCO,e) 18.84 18.74
'é GHG emission reduction by means of renewable energy project (TMTCO,¢) 322 318
'é GHG emission reduction by means of energy conservation projects (TMTCO,e) 231 255
E GHG emission avoided through pipeline transportation (TMTCO,e) 1,446 1518
= | Fuel&Loss (%) 8.87 8.57
Waste water recycled (million kl) 41.35 40.15

Waste paper recycled (tonnes) 204 137
Organic waste processed (tonnes) ~1,050 ~400

Investing in production of 2G ethanol from agricultural waste to reduce stubble burning and emissions.
Investing in renewable energy, electrical mobility and bio-fuels to address climate risks as well as regulatory risks.

Spearheading the Government’s Sustainable Alternative towards Affordable Transportation (SATAT) initiative which aims to
produce compressed bio-gas from various organic wastes. The initiative would reduce methane emissions due to organic waste
decay.

Converting fuel stations to operate on solar energy, which has the least negative impact on the environment. Cumulatively
16,678 fuel stations have been converted to operate on solar energy.

Diligent use of scarce resources with minimal environmental footprints and preserving natural ecosystem. For example,
maximizing wastewater recycling.

Revamping and redesigning its operations, supply chain and products in order to drive its sustainability agenda.

*Change in emission saving estimation owing to a change made in estimation methodology, i.e. instead of using generic emission factors, using national emission factor for rail
emissions (as per 12" Five Year Plan Vol.-1l)

MATERIAL ISSUES ADDRESSED

@ Managing @ Water Management @ Waste Management . s

Environmental Impact R Mitigation
(& - _v>{_ Sustainable Ezd .
@ Energy Efficiency Procurement Spills
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Enhancing collective well-being

IndianOil’'s vision for sustainable growth of the business rests on building a strong relationship with its stakeholders. By
building trust and long-term relationships with its stakeholders, IndianQil is creating ways and means for the communities
to explore new opportunities. The Company’s constant endeavour to ensure the social welfare / upliftment of the
disadvantaged, vulnerable and marginalised sections of society have not been limited to geographies of operation, but
expanded pan-India.

IndianOil believes in total transparency, integrity and accountability in its functioning as a prerequisite for achieving its
Vision of becoming a major diversified, transnational, integrated energy major.

FY 2020 FY 2019

CSR expenditure (X crore) 543 491

'Q Number of flagship programmes under skill development, sports and education 20 13
§ Number of programmes under healthcare 7 6
E Number of programmes under environment sustainability and disaster management 6 2
x Number of programmes under sanitation and drinking water 5 2
Number of States/UTs in which CSR programmes are operational 33 34

Note : The detailed breakup of CSR expenditure on the various CSR Projects has been provided in the Annexure to the Directors’ Report

Number of beneficiaries of IndianQil Vidushi programme 113 56

g Number of beneficiaries of IndianQOil Gyanodaya scholarships 1,256 1138
E Number of patient footfall in target geographies for IndianOil Arogyam facilities 3,11,409 90,000
E Number of beneficiaries of Aids & Assistive devices to Divyangjan >13,000 >20,000
= Number of beneficiaries of Sports Scholarships (IndianQil Acers) 177 103

Providing affordable and accessible healthcare and sanitation facilities.

Empowering women and uplifting socially / economically backward groups.

Improving the availability and accessibility of safe drinking water and protection of water resources.

Spreading education in rural hinterlands.

Providing employment opportunities to under-privileged students.

Providing access to cleaner fuel (LPG connections) to rural BPL families under Pradhan Mantri Ujjwala Yojana (PMUY).
Improving living standard, providing better livelihood opportunities leading to empowerment of divyangjan.
Developing digital applications and forums for ease of stakeholders.

Increasing suppliers and distributors base while strengthening the existing relations.

Open channel of communications and constructive relationship with neighbouring communities, Non-Governmental
Organisations and the media.

Partnership based on mutual interest with all representative unions and work councils.

MATERIAL ISSUES ADDRESSED

Corporate Social D¢ . .
& Responsibility = Brand Value m Customer Satisfaction

\:lj]] Indirect Economic @, Managing Environmental @
COJ Impact Ny Impact Water Management
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BOARD OF DIRECTORS

—_

Shri Shrikant Madhav Vaidya Chairman w.e.f. July 1,2020

w.e.f. October 14, 2019 &
upto June 30, 2020

Director (Refineries)

2  ShriG.K.Satish Director (Planning & Business Development)

3  Dr.S.S.V.Ramakumar Director (Research & Development)

4 ShriRanjan Kumar Mohapatra Director (Human Resources)

5  ShriGurmeet Singh Director (Marketing)

6  Shri Akshay Kumar Singh Director (Pipelines)

7  Shri Sandeep Kumar Gupta Director (Finance) w.e.f. August 3, 2019

8  Dr.Navneet Mohan Kothari Government Nominee Director w.e.f. March 25, 2020
9  Smt. Indrani Kaushal Government Nominee Director

10  ShriVinoo Mathur Independent Director

11 Shri Samirendra Chatterjee Independent Director

12  Shri Chitta Ranjan Biswal Independent Director

13  Dr. Jagdish Kishwan Independent Director

14 Shri Sankar Chakraborti Independent Director

15  ShriD. S. Shekhawat Independent Director

16  Shri Rajendra Arlekar Independent Director w.e.f. July 24, 2019

17 Ms. Lata Usendi Independent Director w.e.f. November 6, 2019
18  Shri Sanjiv Singh Chairman upto June 30, 2020

19  ShriB. V. Rama Gopal Director (Refineries) upto July 31,2019

20  Shri Ashutosh Jindal Government Nominee Director upto November 3, 2019
21 Shri Ashish Chatterjee Government Nominee Director :’Jﬁg'ﬁ:ﬁ;:nzb:r;gégmg &
22  ShriParindu K. Bhagat Independent Director upto December 1, 2019

COMPANY SECRETARY

Shri Kamal Kumar Gwalani

Sitting in the Centre -

Shri S.M. Vaidya, Chairman

Standing from Left to Right -

Shri Akshay Kumar Singh, Director (Pipelines)

Shri Ranjan Kumar Mohapatra, Director (Human Resources)
Shri G.K. Satish, Director (Planning & Business Development)
Dr. SSV Ramakumar, Director (Research & Development)
Shri Gurmeet Singh, Director (Marketing)

Shri Sandeep Kumar Gupta, Director (Finance)
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SENIOR MANAGEMENT TEAM

Vinod Kumar
Chief Vigilance Officer

B K Ravi
Advisor (Security)

Amita Singh (Ms)
Executive Director I/C (Corporate Affairs & Pricing), Corporate
Office

B S Giridhar
Executive Director (Marketing Strategy), Marketing

DLN Sastri
Executive Director I/C (International Trade), Corporate Office

S K Awasthi
Executive Director (Health, Safety & Environment), Corporate Office

Subodh Dakwale
Executive Director (Corporate Communications & Branding),
Marketing

P K Yadav
Executive Director I/C (Gas), BD

Alok Khanna
Executive Director (Strategic Information Systems), Refineries

V K Misra
Executive Director (Coordination) & Convenor (Petrotech)

S K Sharma
Executive Director (City Gas Distribution), Pipelines

Sanjeev Kumar Jain
Executive Director (Engineering & Projects), Marketing

Rahul Bhardwaj
Executive Director (Quality Control), Marketing

Sunil Mathur
Executive Director (LPG), Marketing

Suresh Chopra
Executive Director I/C (Projects), Refineries

S SLamba
Executive Director & State Head (Gujarat State)

V C Sati
Executive Director (Operations), Pipelines

V K Raizada
Executive Director (Maintenance & Inspection), Refineries

Subimal Mondal

Executive Director (Lubes), Marketing

Debasish Roy
Executive Director (Finance), Refineries

UP Singh

Executive Director (Human Resources), Marketing

Harsh Kumar Sachdev
Executive Director (Regional Services-Northern Region), Marketing

Rakesh Sehgal

Executive Director (Supplies), Marketing

Deepak Agarwal
Executive Director I/C (Information Systems), Corporate Office

S K Sharma
Executive Director (Technology Promotion & Forecasting), R&D

D L Pramodh
Executive Director & State Head (Karnataka State), Marketing

Sanjay Manchanda
Executive Director & Refinery Head (Guwahati Refinery)

R D Kherdekar
Executive Director (Pricing), Marketing

Sudhir Kumar
Executive Director & Refinery Head (Gujarat Refinery)

C K Tiwari
Executive Director & Head (IIPM)

Harendra Kumar Singh
Executive Director (Projects), Pipelines

Sanjoy Kumar Dam
Executive Director (Law), Marketing

S. K.Bose
Executive Director I/C (Human Resources), Corporate Office

S SlJohn
Executive Director & Refinery Head (AOD Refinery)
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Arun Kumar Ganjoo
Executive Director (Corporate Communications), Corporate Office

Ravindra Garg
Executive Director (Health, Safety & Environment), Marketing

TDVS Gopala Krishna
Executive Director & Refinery Head (Paradip Refinery)

Partha Ghosh
Executive Director & Refinery Head (Haldia Refinery)

Pramod Narang
Executive Director (Maintenance & Construction), Pipelines

D S Nanaware
Executive Director (Southern Region Pipelines)

Om Parkash Jain
Executive Director (Finance), BD

Sanjiv Sharma
Executive Director (Corporate Planning & Economic Studies),
Corporate Office

Dr. Deepak Saxena
Executive Director (Lube Technology), R&D

Dilip Kumar Banerjee
Executive Director (Western Region Pipelines)

Manish Sinha
Executive Director (Explosives), Marketing

Gopal Chandra Sikder
Executive Director & Refinery Head (Panipat Refinery)

Sukla Mistry (Ms)
Executive Director & Refinery Head (Barauni Refinery)

Umesh Goel
Executive Director (Information Systems), Corporate Office

Manoj Bajaj
Executive Director (Process-Projects), Refineries

Sanjaya Bhatnagar
Executive Director (Technical Services), Gujarat Refinery

Jitendra Prasad Sinha
Executive Director (Eastern Region Pipelines)

Archna Bhardwaj (Ms)
Executive Director (Shipping), Refineries

Amitabh Akhauri
Executive Director & State Head (Maharashtra State), Marketing

Sanjay Sahay
Executive Director (Aviation), Marketing

Arup Sinha
Executive Director (Regional Services-Southern Region), Marketing

Hridesh Baindail
Executive Director (Exploration & Production),
Business Development

Pritish Bharat
Executive Director & State Head (West Bengal State), Marketing

Abhijit Choudhury
Executive Director (Construction), Pipelines

Brij Behari
Executive Director (Optimisation), Corporate Office

Vibhash Kumar
Executive Director & State Head (Bihar State), Marketing

P Jayadevan
Executive Director & State Head (Tamil Nadu State), Marketing

Shyam Bohra
Executive Director & State Head (Delhi State), Marketing

V Satish Kumar
Executive Director & State Head (Madhya Pradesh State), Marketing

Sanjeev Gupta
Executive Director (Corporate Strategy), Corporate Office

Vigyan Kumar
Executive Director(Retail Sales), Marketing

Sujoy Choudhury
Executive Director & State Head (Punjab State), Marketing

Kalyan Halder
Executive Director (Finance), Pipelines

Dr. G S Kapur
Executive Director (Chemical Technology), R&D

C M Kachroo
Executive Director (IIPM)

Sekar Sambasivan
Executive Director (Materials & Contracts), Refineries

Sunil Garg
Executive Director & State Head (Rajasthan State), Marketing

S S Bose

Executive Director (Regional Services-Western Region), Marketing

Manoj Sharma
Executive Director (Operations), Refineries

R C Upadhyay
Executive Director (Human Resources), Refineries

Sanjay Kumar V
Executive Director (South Eastern Region Pipelines)

Rameshwar Lal
Executive Director (Health, Safety & Environment), Pipelines

P S Mony
Executive Director (Institutional Business), Marketing

S K Surchowdhury
Executive Director (Northern Region Pipelines)

Sandeep Jain
Executive Director (Business Development)

T Sathish Kumar
Executive Director(Planning & Economic Studies), Marketing

Sanjay Kaushal
Executive Director (Corporate Affairs & Taxation), Corporate Office

Vinod Kumar
Executive Director (International Trade), Corporate Office

Arvind Kumar
Executive Director & Refinery Head (Mathura Refinery)

Shrikant P. Bhande

Executive Director (Human Resources), Pipelines

D S Sehgal

Executive Director (Vigilance), Corporate Office

Sanjeev Goel
Executive Director (Corporate Finance, Project Appraisal Group),
Corporate Office

Raj Kumar Dubey
Executive Director & State Head (Uttar Pradesh State Office-Il),
Marketing

NN Rao
CEO, SDI, Bhubaneswar

RSS Rao
Executive Director & State Head (Telangana & Andhra Pradesh
State), Marketing

Liton Nandy
Executive Director(Information Systems), Marketing

Sugam Prasad
Executive Director (Employee Relations & CSR), Corporate Office

Uttiya Bhattacharyya
Executive Director & State Head (Uttar Pradesh State Office-I)

Debasish Nanda
Executive Director (Gas), Corporate Office

Matthew Thomas
Executive Director (Corporate Finance & Treasury), Corporate Office

Debasis Bhattacharyya
Executive Director (Technology Implementation Cell), R&D

Amarendra Kalita
Executive Director & Refinery Head (Bongaigaon Refinery)

To serve the national interests in oil and related
sectors in accordance and consistent with
Government policies.

To ensure maintenance of continuous and smooth
supply of petroleum products by way of crude oil
refining, transportation and marketing activities and
to provide appropriate assistance to consumers to
conserve and use petroleum products efficiently.

To enhance the country’s self-sufficiency in crude oil
refining and build expertise in laying of crude oil and
petroleum product pipelines.

To further enhance marketing infrastructure and
reseller network for providing assured service to
customers throughout the country.

To create a strong research & development base in
refinery processes, product formulations, pipeline
transportation and alternative fuels with a view to
minimising/eliminating imports and to have next
generation products.

To optimise utilisation of refining capacity o]
maximise distillate yield and gross refining margin.

To maximise utilisation of the existing facilities for
improving efficiency and increasing productivity.

To minimise fuel consumption and hydrocarbon loss
in refineries and stock loss in marketing operations
to effect energy consumption.

To earn a reasonable rate of return on investment.

To avail of all viable opportunities, both national and
global, arising out of the Government of India’s policy
of liberalisation and reforms.

To achieve higher growth through mergers,
acquisitions, integration and diversification by
harnessing new business opportunities in oil
exploration & production, petrochemicals, natural
gas and downstream opportunities overseas.

To inculcate strong ‘core values’ among the
employees and continuously update skill sets for full
exploitation of the new business opportunities.

To develop operational synergies with subsidiaries
and joint ventures and continuously engage across
the hydrocarbon value chain for the benefit of society
at large.
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Towards customers and dealers

To provide prompt, courteous and efficient service
and quality products at competitive prices.

Towards suppliers

To ensure prompt dealings with integrity,
impartiality and courtesy and help promote
ancillary industries.

Towards employees

To develop their capabilities and facilitate their
advancement through appropriate training and
career planning.

To have fair dealings with recognised
representatives of employees in pursuance of
healthy industrial relations practices and sound
personnel policies.

Towards community

To develop techno-economically viable and
environment friendly products.

To maintain the highest standards in respect of
safety, environment protection and occupational
health at all production units.

Towards defence services

To maintain adequate supplies to Defence and
other paramilitary services during normal as well
as emergency situations.

To earn adequate return on the capital employed
and maintain a reasonable annual dividend on
equity capital.

To ensure maximum economy in expenditure.

To manage and operate all facilities in an efficient
manner so as to generate adequate internal
resources to meet revenue cost and requirements
for project investment, without budgetary support.

To develop long-term corporate plans to provide for
adequate growth of the Corporation’s business.

To reduce the cost of production of petroleum
products by means of systematic cost control
measures and thereby sustain market leadership
through cost-competitiveness.

To complete all planned projects within the
scheduled time and approved cost.

Board of Directors, etc.
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MAIN OFFICES & MAJOR UNITS

Registered Office

IndianQil Bhavan,

G-9, Ali Yavar Jung Marg,
Bandra (East),

Mumbai-400 051, Maharashtra

Corporate Office

3079/3, Sadiq Nagair,
J.B. Tito Marg,
New Delhi-110 049

Refineries Division

Head Office

SCOPE Complex, Core-2,

7, Institutional Area, Lodhi Road,
New Delhi-110 003

Barauni Refinery
P. O. Barauni Refinery,
Dist. Begusarai-861114, Bihar

Digboi Refinery
AOD, P. 0. Digboi-786 171, Assam

Gujarat Refinery
P. O. Jawahar Nagar,
Dist. Vadodara-391 320, Gujarat

Guwahati Refinery
P. O. Noonmati,
Guwahati-781020, Assam

Haldia Refinery

P. O. Haldia Refinery,
Dist. Midnapur-721 606
West Bengal

AUDITORS, REGISTRAR & TRANSFER AGENT, STOCK EXCHANGES,

Mathura Refinery
P. O. Mathura Refinery,
Mathura-281 005, Uttar Pradesh

Panipat Refinery
P. O. Panipat Refinery,
Panipat-132 140, Haryana

Bongaigaon Refinery
P. O. Dhaligaon-783 385
Dist. Chirang, Assam

Paradip Refinery

P.O. Jhimani, via Kujang,
Dist. Jagatsinghpur-754 141
Odisha

Pipelines Division

Head Office
A-1, Udyog Marg, Sector-1,
NOIDA -201 301, Uttar Pradesh

Northern Region
P. O. Panipat Refinery,
Panipat-132 140, Haryana

Eastern Region
14, Lee Road, Kolkata-700 020
West Bengal

Western Region

P. 0. Box 1007, Bedipara, Morvi Road,
Gauridad, Rajkot -360 003

Gujarat

Southern Region

IndianOil Bhavan,

139, Nungambakkam High Road,
Chennai-600 034, Tamil Nadu

BANKERS AND DEBENTURE TRUSTEE

Registrar & Transfer Agents

KFin Technologies Pvt. Ltd.

(Earlier Karvy Fintech Private Ltd.)
Karvy Selenium Tower B, Plot 31-32,
Gachibowli Financial District,
Nanakramguda,

Hyderabad -500 032

Tel. Nos. : (040) 67162222
Toll Free No. :1800 3454 001

Fax No. :(040) 23001153

E-mail Address: einward.ris@kfintech.com

Website :www.kfintech.com
Stock Exchanges
BSE Ltd.

P.J. Towers, Dalal Street,
Mumbai-400 001

National Stock Exchange of India Ltd.
Exchange Plaza, 5th Floor, Plot C/1,
‘G’ Block, Bandra-Kurla Complex,
Bandra (E), Mumbai-400 051
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Bankers

State Bank of India
HDFC Bank Ltd.

Debenture Trustee

SBICAP Trustee Company Ltd.
Apeejay House, 6th Floor,

3, Dinshaw Wachha Road,
Churchgate, Mumbai-400 020
Website: www.sbicaptrustee.com

Statutory Auditors

V. Singhi & Associates, Kolkata
K. C. Mehta & Co., Mumbai

G. S. Mathur & Co., New Delhi
Singhi & Co., Kolkata

Branch Auditor
0. Aggarwal & Co., New Delhi

South Eastern Region

3rd Floor, Alok Bharti Tower,
Saheed Nagar,
Bhubaneshwar-751 007, Odisha

Marketing Division

Head Office

IndianQil Bhavan, G-9, Ali Yavar Jung
Marg, Bandra (East),

Mumbai-400 051, Maharashtra

Northern Region

IndianQil Bhavan, 1, Aurobindo
Marg,Yusuf Sarai,

New Delhi-110 016

Eastern Region

IndianQil Bhavan,

2, Gariahat Road (South), Dhakuria,
Kolkata-700 068, West Bengal

Western Region

IndianQil Bhavan-BKC

Plot No. C-33, ‘G’ Block

Bandra Kurla Complex, Bandra (E),
Mumbai-400 051, Maharashtra

Southern Region

IndianQil Bhavan,

139, Nungambakkam High Road,
Chennai-600 034, Tamil Nadu

R&D Centre

Sector 13,
Faridabad-121 007,
Haryana

Cost Auditors
Narasimha Murthy & Co.,
Hyderabad

K. G. Goyal & Associates,
New Delhi

DGM & Associates,
Kolkata

Chandra Wadhwa & Co.,
New Delhi

G. R. Kulkarni & Associates,
Mumbai

Vivekanandan Unni & Associates,
Chennai

Central Cost Auditor
Chandra Wadhwa & Co., New Delhi
Secretarial Auditor

Ragini Chokshi & Co.,
Company Secretaries, Mumbai

GROUP COMPANIES

Name

Indian Subsidiaries
Chennai Petroleum Corporation Ltd.

Foreign Subsidiaries
IndianOil (Mauritius) Ltd., Mauritius

Lanka IOC PLC, Sri Lanka
10C Middle East FZE, UAE
10C Sweden AB, Sweden

I0CL (USA) Inc., USA

IndOil Global B.V., Netherlands

I0CL Singapore Pte Ltd.

JOINT VENTURES

Name

Avi-Oil India Pvt. Ltd.

Delhi Aviation Fuel Facility Private Ltd.

Green Gas Ltd.
GSPL India Transco Ltd.

GSPL India Gasnet Ltd.

Hindustan Urvarak and Rasayan Ltd.

IHB Pvt. Ltd.

Indian Oiltanking Ltd.

IndianOil Adani Gas Pvt. Ltd.

IndianOil Petronas Pvt. Ltd.
IndianOil LNG Pvt. Ltd.

IndianOil Skytanking Pvt. Ltd.

Indian Synthetic Rubber Pvt. Ltd.
Indradhanush Gas Grid Ltd.

Kochi Salem Pipelines Private Ltd.

Lubrizol India Pvt. Ltd.

Mumbai Aviation Fuel Farm Facility Pvt. Ltd.

NPCIL -IndianOil Nuclear Energy Corporation Ltd.

Petronet LNG Ltd.

Ratnagiri Refinery & Petrochemicals Ltd.

Suntera Nigeria 205 Ltd.

Business

Refining of petroleum products

Terminalling, Retailing, Aviation refueling & Bunkering

Retailing, Terminalling & Bunkering

Lube Blending & Marketing of Lubricants & Base Oil
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Investment Company for E&P Project in Venezuela and Battery Technology Company in Israel

Participation in Shale Gas Asset Project

Investment Company for E&P Assets in Canada and UAE

Trading operation for procurement of Crude Qil, Import / Export of petroleum products and
Investment Company for E&P Assets & Alternative Energy Technology Compa