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Extract of Statement of Standalone Unaudited Financial Results for the Quarter and Nine Months ended on September 30, 2023
(₹ in lakhs except EPS data)

Sl.
No.

Particulars Quarter ended
September
30, 2023

(Unaudited)

Quarter ended
June

30, 2023
(Unaudited)

Quarter ended
September
30, 2022

(Unaudited)

Year to Date
September
30, 2023

(Unaudited)

Year to Date
September
30, 2022

(Unaudited)
1) Total Income from operations 42,173 41,343 35,892 1,21,376 1,01,049 1,36,544
2) Net Profit for the period / year

(before tax and exceptional items) 8,082 7,002 4,853 20,894 11,954 15,686
3) Net Profit for the period / year (before tax)

(after exceptional items) 8,082 7,002 4,853 20,894 11,954 15,686
4) Net Profit for the period / year after tax

(after exceptional items) 6,028 5,224 3,609 15,587 8,915 11,679
5) Total Comprehensive Income for the period / year

[comprising Profit for the period / year (after tax)
and Other Comprehensive Income (after tax)] 6,005 5,157 3,648 15,520 9,031 11,773

6) Equity Share Capital (Face value of ₹ 10/- each) 2,030 2,030 2,030 2,030 2,030 2,030
7) Reserves (excluding Revaluation Reserve)

as shown in the Audited Balance Sheet of the
previous year 97,749

8) Earnings per share (of ₹ 10/- each)
[*not annualised for quarterly figures]:
a) Basic (₹) 29.70* 25.73* 17.78* 76.80* 43.92* 57.54
b) Diluted (₹) 29.70* 25.73* 17.78* 76.80* 43.92* 57.54

Notes:
1) TheCompany is engaged in the business ofmanufacturing, trading and sale of a range of refractories and is having itsmanufacturing facilities located in

India. The performance of the Company is assessed and reviewed by the Chief Operating Decision Maker ('CODM') as a single operating segment and
accordinglymanufacture and sale of refractories is the only operating segment.

2) These unaudited financial results have been subjected to limited review by the Statutory Auditors of the Company who have expressed an
unqualified/unmodified conclusion on these results.

3) These unaudited financial results have been reviewed by theAudit Committee and approved by the Board of Directors at their meetings held onOctober
30, 2023.

4) In continuation of the cyber security incident reported by the Company in the earlier periods, we report that the Company has assessed the said incident
assisted by leading cyber security experts. Based on the findings of the cyber security experts, we conclude that all our systems across various functions
are working normally, with no assessed impact on the financial performance of the Company for the quarter and nine months ended September 30,
2023.On reviewof the data affected by the incident, we confirm that nomaterial breaches or loss of relevant data or documents have been identified.

On behalf of the Board of Directors of
Vesuvius India Limited

Nitin Jain
Managing Director

DIN: 07934566
Place: Kolkata
Date: October 30, 2023

Financial year
ended December

31, 2022
(Audited)

Regd Office : P-104 Taratala Road, Kolkata - 700088
CIN No.: L26933WB1991PLC052968 Phone: (033) 6109 0600 Fax: (033) 2401 3976

Email: vesuviusindia@vesuvius.com Website: www.vesuviusindia.in

Vesuvius India Limited
RAJNANDINI METAL LIMITED

Registered Office: Plot No. 344, Sector 3 Phase II, IMT Bawal – 123501 Haryana (India)

Phone: 01284-264194; Email: cfo@rajnandinimetal.com

Website: www.rajnandinimetal.com

CIN: L51109HR2010PLC040255

STATEMENT OF STANDALONE UN-AUDITED FINANCIAL RESULTS
FOR THE QUARTER AND HALF YEAR ENDED SEPTEMBER 30, 2023

Year ended

(Amount in Rs. Lakhs)

Half year ended

31.03.2023

Audited

30.09.2022

Unaudited

30.09.2023

Unaudited

30.09.2022

Unaudited

Particulars

Quarter Ended

30.06.2023

Unaudited

30.09.2023

Unaudited

1 Total Income from Operations 33,404 26,658 18,521 60,062 44,837 1,03,905

2 Net Profit / (Loss) for the period (before Tax,
Exceptional and / or Extraordinary items) 594 568 513 1,162 1,065 2,112

3 Net Profit / (Loss) for the period before Tax
(after Exceptional and / or Extraordinary items) 594 568 513 1,162 1,065 2,112

4 Net Profit / (Loss) for the period after Tax
(after Exceptional and / or Extraordinary items) 650 459 513 1,109 693 1,368

5 Total Comprehensive Income for the period
(Comprising Profit / (Loss) for the period (after tax)
and other Comprehensive Income (after tax) 650 463 334 1,113 693 1,368

6 Paid up Equity Share Capital 2,765 2,765 2,765 2,765 2,765 2,765

7 Basic EPS (Face Value of Rs. 10/-) 0.24 0.17 1.21 0.40 2.51 0.50

Diluted EPS (Face Value of Rs. 10/-) 0.24 0.17 1.21 0.40 2.51 0.50

Notes:

1 The above financial results for the quarter and half year ended September 30, 2023 have been reviewed by the audit committee and
than taken on record by Board of Directors at their meeting held on October 31, 2023 and have been subjected to review by the
StatutoryAuditors.

2 The above results are prepared in accordance with the recognition andmeasurement principles laid down and specified in Section 133
of the CompaniesAct, 2013 read with relevant rules framed thereunder and as per requirement of Regulation 33 of SEBI (LODR) 2015
and according to applicable circulars issued bySEBI from time to time.

3 The Company is not having any subsidiary, associate or joint venture; therefore its has prepared only standalone results as
consolidation requirement is not applicable to the company.

4 The figures of the previous periods have been regrouped / rearranged / and / or recast wherever found necessary to make them
comparable.

5 The above financial results are available on theCompany'sWebsitewww.rajnandinimetal.com

6 Tax expenses include current tax, deferred tax and adjustment of taxes for previous years.

7 Earnings per share have been calculated on theweighted average of the share capital outstanding during the period.

By order of the Board
For Rajnandini Metal Limited

Sd/-
Het Ram Sharma

Managing Director
DIN: 029259

Date: October 31, 2023
Place: Bawal

00502521
Rectangle



10 मुंबई | बुधवार, 1 नवंबर 2023

00502521
Rectangle



LIVEMINT.COM Corporate Wednesday, 1 November 2023
New Delhi 07

highest daily air traffic and 
most daily departures were 
recorded before the suspen-
sion of Go First at 456,082 
passengers on 30 April and 
3,054 departures on 27 April. 

“Overall, the air traffic dur-
ing Navratri, Dussehra has 
been good enough to match 
the festive season. Some sec-
tors probably might not have 

million passengers,  the 
growth is nominal. Notably, 
the highest daily air traffic for 
this month remains below the 
record 438,000 passenger 
mark.

The capacity constraint in 
the Indian aviation sector is 
reflected in higher airfares, 
limiting demand and intensi-
fying competition. So far, the 

Diwali lights cheer for 
indoor party services
Catering services, restaurants, party planners witness heavy demand

fared well as expected, it 
seems. (Considering the ICC 
Men’s Cricket) World Cup is 
in progress, could that be a 
reason? Airfare could be 
another reason as new fast 
trains connecting metro cities 
have been introduced 
recently, and people might 
have shifted their prefer-
ence,” said P.P. Khanna, a 
board member of the Federa-
tion of Associations in Indian 
Tourism and Hospitality. 

Airfares rose 60-70% on 
domestic routes and 20-25% 
for short-haul international 
destinations over last year, 
according to travel firm 
Thomas Cook. 

“India’s migrant working 
population continues to lever-
age extended weekends and 
public holidays to return 
home, and this is leading to an 
increase in flight loads and air-
fares from metros to mini-
metros and tier 2-3 cities,” 
Indiver Rastogi, president and 
group head of global business 
travel, Thomas Cook (India) 
and SOTC Travel, said.

Anu Sharma
anu.sharma@livemint.com
new delhi

A fter seeing “good 
enough” demand for 
air travel during Nav-

ratri, India’s travel industry 
expects a significant rise in 
aviation business this Diwali, 
with searches for leisure 
travel up by nearly 70% from 
October.

“Travel during Navratri and 
Dussehra this year was mostly 
concentrated towards metro 
cities compared to leisure des-
tinations. Diwali flight travel 
searches have surpassed Nav-
ratri. Leisure travel demand 
for Diwali is at its peak, wit-
nessing a 67% month-on-
month increase in searches,” 
said Aloke Bajpai, co-founder 
and group chief executive of 
Ixigo. 

So far, domestic air traffic in 
October was around 11.4 mil-
lion passengers between 1 and 
28 October. Compared to the 
pre-pandemic level of October 
2019, when there were 12.3 

Leisure travel to see surge during Diwali 

Domestic air traffic stood at around 11.4 million passengers 
between 1 and 28 October. ISTOCKPHOTO

The swelling wealth of HNIs, desire for personalized experiences are some of the driving 
factors for the emergence of high-end private card parties. ISTOCKPHOTO

Varuni Khosla
varuni.k@livemint.com
new delhi

A  young Delhi couple in their 
30s was planning a weekend 
party ahead of Diwali for 
about 40 people, but their 
hunt for a suitable caterer 

came up empty. The reason: Heavy 
demand from the well-heeled to service 
the booming demand for home card par-
ties. The duo finally had to break down 
their requirements and order in, instead 
of having a full-service catered set-up.

The story is no different in Mumbai 
either: Top restaurateur Gauri Devidayal, 
co-founder of the company that runs Food 
Matters Group and The Table restaurant, 
has events lined up for the first two weeks 
of November for ₹2,000-8,000 per plate.

Restaurateurs, caterers and party plan-
ners are seeing roaring demand to serve 
home parties, as festival spirits prompt 
spending and celebrating indoors in the 
run-up to Diwali. 

Many people are focusing on decor for 
their Diwali parties, said Mukta Kapoor, 
director of Delhi-based Yuna Weddings & 
Events. “We are doing seven events for 
Diwali for high net-worth individuals in 
homes and large farms in Delhi, double of 
what we did last year. People 
are asking for more elaborate 
decor with not just Indian 
flowers, but are also spending 
on contemporary party set-
ups with photo booths being a 
complete focus. As for cater-
ing, guests want more starters 
and table service of main 
course with select menus. Buffets aren’t 
working for people especially while they 
are playing cards,” she said.

Culinary director at popular luxury res-
taurant Indian Accent, Chef Manish Meh-
rotra, is planning two Diwali events in 

Delhi, beginning from ₹4,000 per plate. 
Canapes and pass-around menus cost 
₹6,000 or more per person, depending on 
the intricacy of the menu. 

Industry experts said the emergence of 
high-end private card parties is driven by 
a number of factors, including the swell-

ing wealth of high-networth individuals, 
desire for personalized and exclusive 
experiences, and the growing popularity 
of card games like poker and rummy.

“People are looking for more curated 
and intimate experiences when it comes 

to their Diwali celebrations,” said Kapoor. 
“They want to host parties that are memo-
rable and stand out from the crowd. High-
end private card parties are a great way to 
do this, as they offer the opportunity to 
socialize with friends and family in a luxu-
rious and exclusive setting.”

“Weekends before Diwali 
are selling out like hot cakes,” 
said Mansher Duggal, 
co-founder of Delhi-based 
Enoki Hospitality. “We’ve got 
a few home caterings lined up 
for this year as well. But more 
than that, what we’ve noticed 
is that bulk ordering for such 

parties have gone up substantially this 
year.” 

People are more inclined to order and 
lay out the food rather than getting into 
the fuss of planning a typical catering 
setup, Duggal said.

Festive Fervour
festival spirits 
prompt spending 
and celebrating 
indoors in the 
run-up to Diwali

as for catering, 
buffets aren’t 
working for people 
especially while they 
are playing cards

Canapes and pass-
around menus cost 
₹6,000 or more per 
person, depending 
on the menu

Varuni Khosla
varuni.k@livemint.com
New Delhi

N ation-wide hotel occu-
pancy rates fell by 1-3% 
and 3-5% in September 

compared to 2022 and 2019, 
respectively, hovering around 
the 60-62% mark, despite the 
activities surrounding the G20 
closing ceremony. However, it 
remained flat compared to the 
previous month. Interestingly, 
despite softening demand, the 
average room rates continued 
to increase. 

Monthly occupancy rates in 
five of the top 10 key markets 
declined year-on-year, even as 

average hotel rates increased, 
according to a new report by 
consultancy HVS Anarock. 

While not all hotels in New 
Delhi were occupied, it was the 
only city to see a 
rise in average 
rates during the 
month due to the 
G20 summit with 
rates surpassing 
₹11,000, or a 60% 
year-on-year rise. 
Demand declined 
by 5-10% in Ben-
galuru and Pune. 
For Delhi, Hyderabad and 
Chennai occupancy rates fall 
by  5%.

However, Mumbai, Chandi-

garh, Goa, Kochi and Kolkata  
saw 5% growth in occupancies.  

Average daily rates—a met-
ric to measure annual earnings 
per room—increased 27-29% 

as hotels contin-
ued to charge 
higher rents 
compared to last 
year. In Septem-
ber, daily rates 
w e r e  a t 
₹7,000-₹7,200 in 
top markets over 
the correspond-
ing period of 2019 

and 17-19% more than a year 
ago. In fact room rentals were 
higher by 5-7% compared to 
August. 

As anticipated, highest 
average daily rate change, was 
seen in Delhi hovering at 20% 
and 65% more than their rates 
in September 2022, followed 
by Bengaluru, Mumbai, Kolk-
ata, Hyderabad Pune and 
Chennai with a rise of 10-20%. 
Goa and Chandigarh wit-
nessed aw more stable rates 
during the time.

In the first nine months of 
2023, 207 new hotels proper-
ties with about 17,500 rooms 
were signed. About 114 hotels 
opened between January and 
September this year, adding 
close to 8,000 rooms to India’s 
hospitality sector, according to 
the report.

Lower hotel occupancy in Sep despite G20

In the first nine 
months of 2023, 
207 new hotels 
properties with 

about 17,500 
rooms were 

signed

hindustantimes htTweets www.hindustantimes.com
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